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Dear Readers,

In this issue our editor interacted with a German national gifted with 
an exceptional in-depth understanding of  Chinese culture. Dario 
Pithard is the General  Manager of  The St. Regis Tianjin and his 
valuable insights provide an accurate view from the trenches. He is 
zealous and driven, and would not settle for an ordinary career path.

China’s economy this year has shown signs of stabilizing and growing 
more strong, and the momentum may continue in the second half. You 
can read about it in detail under our Economy section.

Hospitality industry greatly relies on customer’s free time and surplus 
income. Read our marketing section to gain a better understanding 
how public  relations play  a  highly  ef fective role as a  marketing 
technique.

In many areas, banks are losing their monopolistic position as cheaper 
alternatives provided by newcomers are claiming a growing market 
share. Learn more in our In Depth column about The Democratization 
of Finance on a global scale.

China has emerged as a key player in the process of economical and 
structural development and regional integration of  Latin America. 
We have dedicated our Feature Story to the economic partnerships of 
China with the countries of Latin American subcontinent.

In just a few clicks, everything can be bought online! What are the 
e-Commerce trends to watch for in 2018? Let’s take a guess on how 
China will look like in 2018 in our new eBiz section.

We publish again in this issue a great variety of  interesting articles 
such the Human Brain Connected to Computer under the Tech column 
and the top 5 HR software packages in China.

Visit our website www.businesstianjin.com and follow us in our official 
Wechat account (ID: business_tianjin) for getting a complete list of 
articles and information.

Mary Smith
Managing Editor | Business Tianjin Magazine
managingeditor@businesstianjin.com

      今年9月，天津瑞吉金融街酒店迎来了新任总经理Dario Pithard
先生。Dario Pithard先生善于倾听，尊重他人，对中国文化有着深刻
的理解，对酒店业未来的发展有着独特的观察。天津瑞吉金融街酒
店必将在Dario Pithard先生的带领下书写出新的精彩篇章。上半年
中国经济形势总体保持稳中有增的趋势，我国9月份出口额同比上涨
8.1％，进口额同比增长18.7％。您可以在经济专栏中了解更多信息。
最近流行一句话：“打败你的都不是同行”。的确，银行业面临的竞
争对手并不是更大的银行，而是各类手机支付及金融APP；另外，电
商发展已成为我国市场中的一支生力军，每年“双十一”都会出现令
人震惊的销售数据。电子商务从业者该如何继续保持势头继续前行，
金融业将如何面对市场上出现的新挑战，人机互联的电脑模式究竟如
何，人力资源业好用的APP有哪些……打开本期杂志，让我们一同发
现。更多精彩，请访问我们的网站www.businesstianjin.com或关注我
们的微信公众号：business_tianjin。
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Human Brain Connected to Computer
      Elon Musk’s Idea of Neuralink
Elon Musk, the founder and CEO of Tesla and SpaceX, is running a company called 
Neuralink that will try to connect human brains to computers! Yes, this sounds insane and a 
bit frightening but it is likely to benefit a lot of people. Let’s see what’s in the background of 
this venture.
See Page 20
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◄  Innovation and Team Spirit
What’s ticking Dario Pithard, 
General Manager, 
The St. Regis Tianjin

Dario Pithard is the General Manager of The 
St. Regis Tianjin and his valuable insights 
provide an accurate view from the trenches. 
He is zealous and driven, and would not 
settle for an ordinary career path. A German 
national, he is gifted with an exceptional 
in-depth understanding of Chinese culture. 

See Page 18

◄ The Democratization 
       of Finance
Cheaper Alternatives to Banks

The Fourth industrial revolution is slowly 
crawling into the financial sector. Technology 
is challenging the way traditional banks have 
operated over the last few decades, creating 
an environment where money becomes 
cheaper and more accessible to ordinary 
people. More and more banks shifted to 
online banking and now to mobile banking to 
offer better customer experience, but banks 
are still charging fees that customers can’t 
avoid paying – until now. 

See Page 25
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Business Attracting and 
Contracting Ceremony @ 
Lujiazui’s Newest Business Brand 
L+ Mall

“More Than Imagination”, Business 
Attracting and Contracting Ceremony 
of Tianjin Lujiazui Center was held on 
September 21st, at the hall on the first 
floor of the project building. Over a 
hundred representatives from famed 
brands home and abroad and more 
than 30 media presses from Tianjin 
and the whole country joined together 
and witnessed the debut of L+ Mall, 
the newest brand of Lujiazui Business. 
Tianjin Lujiazui is starting its nation-wide 
business attracting. Meanwhile, it has 
contracted with an array of brands like 
Baoyan Supermarket, Cinema Palace, 
G-SUPER, KFC, Pizza Hut, Haidilao Hot 
Pot, COSTA, Education First, AD.BEN 
and Wudijia Noodle Restaurant; they all 
sgained the trust of Tianjin market, their 
recognition of Lujiazui, and their good 
wishes towards cooperation.

Tianjin exhibition showcases 
works of young artists

Advancement of digital technology 
has reshaped the way people absorb 
information, get along with each other and 
understand what happened in the past. An 
ongoing exhibition at Tianjin Art Museum 
shows the works of 58 Chinese artists, 
reflecting how young people embrace a 
world that is dramatically changing. The 
Annual Exhibition of Young Chinese 
Artists is part of this year's Tianjin Youth 
Art Week. The exhibition, which has been 
held since 2014, is organized by Ivy Art, a 
Tianjin-based organization that discovers 
and promotes young artists.

FINANCE
19th CPC National Congress 
opened in Beijing

The 19th National Congress of the 
Communist Party of China commenced at 
about 9 a.m. on 18th October in Beijing. 
More than 2,200 delegates from all walks 
of life across China are slated to attend 
the one-week event, which was held at the 
Great Hall of the People. The congress 
covered four important agendas, including 
deliberating reports from the Party 18th 
Central Committee and the 18th Central 
Commission for Discipline Inspection, 
deliberating and adopting amendments to 
the party's constitution and electing the 
party's 19th CC and CCDI.

China is the 6th most cashless 
country in the world

China is the sixth most cashless country 
in the world, according to a recent study 
from global trading site Forex Bonuses. 
The rankings took into account various 
criteria, such as the number of credit cards 
per person, number of debit cards per 
person and number of cards in issue with 
contactless functionality. Canada took 
the crown, as its citizens own more than 
two credit cards per person on average 
and 57 percent of payments are made 
with cashless methods, though it has the 
lowest number of debit cards among all 
the countries included in the research. 
While scoring high on many metrics, 
China ranks sixth in the list. Despite 
advances in mobile payment methods, it 
has a low share of credit card ownership 
and cashless payment accounts for only 
10 percent of consumer transactions.

Tianjin News
Tianjin selected as one of Global 
15 Best Tourism Sample Cities

Tianjin has been listed among the Global 
15 Best Tourism Sample Cities by the 
UNWTO. The selection of global tourism 
sample cities began in December, 2016. 
The concept was to investigate, evaluate 
and select 15 sample cities from 193 
member countries, and then promote 
them to the world. The project set 
five civic fields in any city for review: 
economy, environmental condition, 
urban management, cultural depth, 
travel technology and new business 
models; each city was free to choose one 
strong field as a basis for application 
for consideration. Three cities in China, 
Beijing, Tianjin and Hangzhou, were 
selected. 

Transport card to cover 
Beijing-Tianjin-Hebei region

An all-in-one card for taking public 
transport in Beijing, Tianjin and Hebei 
province will be available to all lines 
in the region by the end of the year. 
Passengers with the card can take all 
buses in downtown Beijing, certain 
lines in Tianjin and all lines in Hebei's 
Shijiazhuang, Cangzhou, Baoding, 
Handan, Zhangjiakou, Chengde and 
Langfang. They also can enjoy the same 
preferential policies, such as a discount 
for taking buses in a certain city with the 
city's own transport card.

Biz Briefs 
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Baidu to hit the road with 
self-driving bus 

Baidu chief executive Robin Li said that 
the Chinese Internet giant will have a 
self-driving bus on the road soon as it 
races for a lead in autonomous vehicles. 
Baidu is collaborating with an array of 
companies on autonomous cars and is 
working with a large bus maker in China 
to have a self-driving bus operating 
on a single route by next year, Li said 
in an on-stage interview at The Wall 
Street Journal D.Live conference in 
Laguna Beach, California. Li said Baidu 
has a "solid plan" to have its Apollo 
software platform in fully-autonomous 
production cars by the year 2021 and in 
semi-autonomous cars in two years.

Average salary rises to 7,600 RMB 
for Chinese white-collar workers

A recent survey showed that the average 
monthly salary for Chinese white-collar 
workers stands at 7,599 Yuan, which rose 
by 3% after a recent fall. Beijing has the 
highest average monthly salary at 9,900 
Yuan. Some new first-tier cities, such as 
Chengdu, Hangzhou and Ningbo, have 
devoted assistance at a policy level, such 
as raising salaries and subsidies to attract 
professional talent, causing the national 
average salary to increase, the survey 
showed. Senior management positions 
topped the list of high salaries and were 
the only categories with an average 
monthly salary of over 20,000 Yuan.

Alipay offers home rental

Ant Financial, the payment affiliate of 
Alibaba Group, has officially launched 
a home rental service and people with 
good credit on Alipay may be eligible 
to rent an apartment without having to 
pay a deposit. More than one million 
apartments are now available on Alipay in 
Shanghai, Beijing, Shenzhen, Hangzhou, 
Nanjing, Chengdu, Xi’an and Zhengzhou. 
People with good credit on Alipay may 
be exempted from paying a deposit, 
which is the norm for home rentals. Wang 
Bo, head of Ant Financial’s innovation 
and smart services department, said 
deposit-free rentals are expected to be the 
mainstream in the future with the help 
of new technologies that track people’s 
trustworthiness automatically based on 
consumption behaviour.

Forbes’ World’s Top Regarded 
Companies

Various Chinese companies have been 
included in Forbes' first-ever list of the 
world's Top Regarded Companies. The 
list includes companies from 58 countries 
that together account for $35.3 trillion 
in revenues. Taiwan-based Asustek 
Computers has ranked at 26th position on 
the list, followed next by Lenovo at 27th, 
while Chinese mainland-based COSCO 
Shipping came in 104th on the list. 
These are among 17 Chinese companies 
which have made it to the Forbes list 
of Top Regarded Companies. German 
conglomerate Siemens tops the list. 
France-based Michelin came in second. 
Alphabet, the parent company of Google, 
ranks third.

Biz Briefs 

Courier companies raise prices 
ahead of ‘shopping festival’

Two major courier companies announced 
price hikes ahead of November 11th, 
which will see China's largest online 
shopping festival. ZTO Express and 
Yunda Express said the aim is to provide 
better services amid rising labor, material 
and transportation costs. Neither company 
disclosed the scale of price hikes. Industry 
insiders said that other domestic couriers 
are likely to follow suit. China Express 
Association predicted on Wednesday that 
the industry would handle more than 1 
billion packages for nationwide shopping 
spree between Nov 11th and Nov 16th.

Where Do the Richest Chinese 
Live in China?

Beijing has the most number of Chinese 
billionaires, followed by Shenzhen, 
Shanghai and Hangzhou. In total, 300 
wealthy Chinese with a net worth of at 
least US$300 million reside in Beijing, 
accounting for 14% of 2,130 individuals 
who made that cut-off for the list, 
according to “The Richest People in 
China”. However, Beijing has 22 fewer 
wealthiest residents this year. Shenzhen, 
boosted by the number of millionaires 
that technology giant Tencent has 
produced, has gained 28 out of a total of 
223. While Shanghai registers 11 more 
individuals with a net worth of US$300 
million and more, raising the total to 173, 
Hangzhou, where the e-commerce giant 
Alibaba is headquartered, had 30 more 
residents on the Hurun list. There are now 
153 individuals worth at least US$300 
million in Hangzhou.

Over 70% people willing to work 
in startups

A total of 72.5% of young people say 
that they are willing to work in startup 
companies. The survey included 12,119 
respondents, with 63.3% born in the 
1990s and 31.7 born in the 1980s. The 
top three reasons for joining startups 
were more experience, a better working 
atmosphere and quicker promotion, 
followed by obtaining stock rights and 
a higher income. In the last five years, 
creating businesses has become a popular 
choice for young people in China. A 
total of 92.5% of those surveyed said 
that innovative businesses had changed 
their lives and 66.8% said that starting 
an enterprise was important towards 
achieving their life goals.

800,000 Chinese went on study 
tour abroad

Well-off Chinese families are increasingly 
willing to send their children abroad on 
study tours. Roughly 800,000 Chinese 
went on a study tour abroad during 
the summer vacation, China's biggest 
online travel agency Ctrip reports. Their 
spending is expected to reach 20 billion 
Yuan. The United States, the United 
Kingdom, Australia, Singapore and 
Canada are the top outbound study tour 
destinations. Residents from first-tier 
cities, such as Beijing, Shanghai and 
Guangzhou are a major force in the 
market. Safety and tour arrangements 
are the top concerns of parents and many 
study tours keep parents posted about 
what their children are doing through 
social media.

LAW & POLICY
Beijing to carry out new 
house-renting policy

Beijing authorities announced that a new 
house rental policy will be put into effect 
on October 31st. It said Beijing residents 
who do not own houses can apply for 
their children to receive compulsory 
education in the area near their rented 
home, provided that they have lived in the 
area for at least three years and one of the 
couple has worked in the area for at least 
three years. Non-Beijing residents can 
also apply for their children to receive 
compulsory education in the area of their 
rented houses. Beijing residents renting 
government-subsidized housing such as 
public rental houses can have their hukou, 
or household registration, registered and 
transferred to their rented home.

China Speeds Up New Drug 
Approvals

Beijing announced new rules that will 
speed up approvals of medicines and 
medical devices, easing bottlenecks 
in introducing new treatments. The 
move is also a growth opportunity for 
international and local drug-makers in the 
world’s second biggest pharmaceutical 
market. Under the new rules, data from 
overseas clinical trials can be used for 
drug registrations in China. This removes 
the need for manufacturers to conduct 
added tests in China after receiving 
overseas approvals and will likely cut 
delays in the launch of new drugs by 
several years.

Biz Briefs 
Beijing Cuts Red Tape for Foreign 
Firms

Beijing has scrapped cumbersome 
requirements on foreign businesses that 
have been in place for 22 years in its 
latest bid to woo investors. The Ministry 
of Commerce said that it had done 
away with a regulation from 1995 that 
required foreign companies to set up a 
representative office before they could 
operate in China, a process that involved 
months of complicated paperwork and 
formalities. At a symposium held the 
same day, Vice-Premier Wang Yang 
warned of new challenges ahead to make 
better use of foreign direct investment 
as the economy entered a “new normal” 
period with its traditional low-cost 
advantage disappearing and slower 
domestic growth.

GENERAL
Yahoo hack affects millions of 
Chinese users

Tens of millions of Chinese users may 
have suffered personal information 
leakage after Yahoo’s data breach incident 
took place in 2013. Many Chinese 
Internet security experts suggested that 
Chinese Yahoo users must change their 
username and password in an effort to 
tackle the data breach. Yahoo, now part 
of Verizon subsidiary Oath, announced on 
October 3rd that all Yahoo accounts were 
affected by data breach that took place 
in 2013. Names, email addresses, hashed 
passwords, phone numbers, and even 
security questions and answers may have 
been compromised, according to experts, 
potentially leading to severe personal 
information leakage.
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needed at Tianjin's 
Premier Business Magazine!

Biz Briefs 
Beijing to build cycle-only 
expressway 

China has confirmed plans to build a 
bicycle-only expressway connecting 
a science city and a residential suburb 
near Beijing. The expressway will 
run just nine kilometres but connects 
Zhongguancun and the residential 
complex of Tiantongyuan, places where 
a large number of expatriates live and 
work. Intense smog which reaches 
choking levels during winter is the 
reason for a large number of foreign 
experts leaving the country and growing 
resentment among the local population. 
The new facility will be largely used by 
people who avail the increasingly popular 
bike sharing service.

Forbidden City announces 
tickets now only available online

The Palace Museum has announced that 
all entrance tickets are now being sold 
online, a move to save visitors from 
queuing to buy tickets at the gate. October 
2nd was the first day the museum, also 
known as the Forbidden City, sold all its 
80,000 daily tickets online. For visitors 
who have not bought tickets in advance, 
museum staff will assist them to purchase 
tickets on their mobile devices by 
scanning a QR code. For visitors who are 
unable to purchase their tickets online, 
for example the elderly, foreign tourists 
or those without e-payment, staff at the 
museum can book tickets online on their 
behalf. 

CHINA IN THE WORLD
Window or Aisle - Train Riders Can 
Finally Choose

Chinese bullet train lovers who buy 
their tickets online can finally decide 
between a window or aisle seat. The new 
service will allow passengers to select 
seats from a map that pops up during the 
booking process. If no seat is available, 
an automatic distribution system kicks in. 
Still, the new service was limited to types 
of seats, but not specific rows, which 
means that passengers still can’t select 
exact positions. In addition, the new 
service is limited to high-speed trains and 
has yet to be rolled out for conventional 
railways that remain a common form of 
transportation for many.

Numbers

71
A survey that was conducted 
across 20 countries found out 
that 71% of Chinese people say 
they measure their success based 
on the things they own. That’s a 
significantly higher result when 
compared to other countries that 
took part in the survey.

35
In China, over 35 million people 
still live in caves. Some are basic, 
others beautiful, with high ceilings 
and nice yards. When interviewed, 
people say that life there is easy 
and beautiful.

155
China is the world's biggest 
consumer of red wine. A 
research by the Vinexpo and 
The International Wine and Spirits 
Research, found out that China 
consumes around 1,865 billion 
bottles of red wine, which is equal 
to 155 million nine-litre cases.

8,000,000,000
Datang was designed to be an industrial development 
zone. It quickly developed as an industry centre like it 
was supposed to, but it is now famous for being called 
Sock City. The town, 
as a matter of fact, is 
capable of producing 
8 billion pairs of socks 
each year, a third of the 
world's sock production. 
This means that this 
city alone creates two 
pairs of socks for every 
person on the planet 
every year.

20
At Robot Restaurant in Harbin, 
Heilongjiang province, there are 20 
robots to deliver food to the tables, 
cook dumplings and noodles and 
usher diners and entertain them. 
Every time someone enters the 
restaurant, a robot reportedly says 
'Earth person hello. Welcome to 
the Robot Restaurant.'

37
It took around 37 years to make 
the Terracotta Army, a collection 
of around 8,000 clay soldiers 
that were built in Xi’an to guard 
an Emperor’s tomb. They were 
discovered in 1974 by local 
farmers in Lintong District, Xi'an, 
Shaanxi province.

1,000,000
There is an estimated 
1 million people in Beijing living 
underground. The permanent 
population of Beijing is 
approximately 23 million people, so 
it can be estimated that nearly 5% 
of them are living a subterranean 
existence. This is most likely 
because of expensive rents.

     窑洞是中国人古老的居住场所，据统计，至今依然有
350 万人民群众生活在窑洞中。和过去对窑洞脏兮兮的
印象不同，如今的窑洞也有着干净整洁的墙面和宽敞的
院子。浙江省诸暨市大唐镇以生产袜子而闻名，这里每
年可以生产出 800 亿双袜子，被称为中国袜业之乡。一
项在全球 20 多个国家进行的调查显示，中国人口中有
71% 的人以自己所拥有的物品资产作为衡量自己是否
成功的标准，这一数据远远高于参与调查的其他国家。     
中国目前已经成为全球最大的红酒消费国。IWSR 的调
查显示，中国每年的红酒消费量达到了 1 万亿瓶以上。      
哈尔滨开了一家机器人餐厅，这家餐厅有 20 多名机器
人为顾客服务送餐，形式新颖。 据一所大学的调查研究
证实，有 100 万人住在北京地下空间中，如地下室。该
数量占到了这个拥有 2300 万人口城市的 5%。很多人都
去秦始皇陵兵马俑参观游览过，但是鲜有人知这些兵马
俑需要历经 37 年铸造方有今天我们看到的震撼场景。
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a three-year high as upbeat Chinese 
data drove optimism about the 
world's second biggest economy, 
w hi l e  o i l  pr i ces  jump e d  as  an 
escalation in fighting between the 
Iraqi government and Kurdish forces 
threatened supply.

Asian shares rallied to a decade high 
after figures showed China's producer 
prices beat market expectations to 
rise 6.9% in September from a year 
earlier. Wall Street indexes rose as 
U.S. banking stocks recovered after 
slipping last week and technology 
stocks rallied, driven by a 1.6% 
increase in Apple Inc. Wall Street's 

rise comes ahead of a barrage of 
quarterly earnings reports this 

week.

"The market is moving higher 
despite all the news flow of 
geopolitical events," said Jeff 

Zipper, managing director 
at U.S. Bank Private Client 

Reserve in Palm Beach, Florida. 
"There is optimism on earnings, 

economic indicators and hopes of 
budget resolution." MSCI's broadest 
index of Asia-Pacific shares outside 
Japan closed up 0.57% at its highest 
level since late 2007.

Economy

China’s economy this year has 
shown signs of stabilizing 
and growing stronger, and 

the momentum may continue in the 
second half. In September, China's 
exports were up 8.1% from a year 
ago in dollar terms, while imports 
were up 18.7%. Analysts polled 
by Reuters expected an 8.8% rise 
in Chinese exports in September 
from a year ago in dollar terms. 
Dollar-denominated imports were 
forecasted to jump 13.5% in the same 
period. September's figures were an 
improvement from August when 
exports were up 5.5% from a year ago 
in dollar terms, while imports were 
up 13.3% in dollar terms. China's 
September trade surplus was $28.47 
billion — the lowest since March 
2017. China's August trade balance 
was $41.99 billion, data from the 
General Administration of Customs 
showed. 

China’s economic growth is expected 
to ease to 6.8% in the third quarter 
from 6.9% in the previous quarter 
due to a cooling property sector 
and the government’s battle against 
debt risks, a Reuters poll showed. 
Analysts’ projected slowdown was 
at odds with central bank governor 
Zhou Xiaochuan’s forecast suggesting 
an upside surprise as the economy 
could grow 7% in the second half 
of the year, versus 6.9% in the first 
six months. The poll of 54 analysts, 
conducted before Zhou’s forecast 
showed a modest cooling in GDP 
growth. 

China's consumer price index rose 
1.6% in September from a year ago, 
meeting expectations, data from the 
National Bureau of Statistics showed. 
Meanwhile, the producer price index 
jumped 6.9% in September from a 
year ago, which topped expectations. 
This was spurred by year-long drive in 
construction spending that included 
government- led  inf rast ructure 
investment.

According to a Reuters poll, China's 
Consumer Price Index was expected 
to rise 1.6% in September from a 
year ago. August CPI was 1.8% from 
a year ago. The Producer Price Index 
was predicted to have risen 6.3% in 
September from a year ago, steady 
from August, according to central 
figures.

By Anthony Lawry

Stabilizing and Growing
Signs of 

The strong PPI print that points to 
higher factory gate prices may help 
markets outside of China as the 
East Asian economy continues to 
grow, translating into demand for 
raw material. Chinese steel output is 
expected to rise 3 per cent this year, 
before hovering at a similar level 
through 2018, according to the World 
Steel Association.

The updated 2017 forecast reflects a 
one-time rise in steel use in China 
this year, ref lecting government 
incentives to bolster construction, 
while the flat outlook reflects the 
resumption of government efforts to 
rebalance the economy and increase 
environmental protection, the WSA 
said in its latest short-range outlook.

"China closed most of its outdated 
i ndu c t i on  f u r na c e s  i n  2 0 1 7 ,  a 
category which was generally not 
captured in official statistics," the 
association said. "With closure of 
induction furnaces, demand from 
this sector of the market is now 
satisfied by mainstream steel makers 
and therefore captured in the official 

There is optimism on 
earnings, economic 
indicators and hopes 
of budget resolution

Visit us online:
btianjin.cn/171101

Economy

statistics in 2017. Consequently, the 
nominal growth rate for steel demand 
in China increased to 12.4 per cent or 
765.7 million tonnes. The association 
forecasts global steel demand will 
reach 1622.1 million tonnes in 2017. 
In 2018, it is forecasted that global 
steel  demand wil l  reach 1648.1 
million tonnes. Global steel demand 
excluding China will reach 856.4 
million tonnes, an increase of 2.6 
per cent in 2017 and 882.4 million 
tonnes, an increase of 3.0 per cent in 
2018, the association also said.

Wor l d  s t o c k s  ro s e 
significantly over 
t h e  m o n t h 
and copper 
t o u c h e d 
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     截至本期，我们的“经济”栏目
已为大家盘点了半年多的中国经济发
展趋势。从现有情况来看，我国经济
总体呈稳中有增的态势： 9 月份我国
出口额同比上涨 8.1％，进口额同比
增长 18.7％。路透社分析师曾预计九
月份我国出口货物额将比去年同期上
涨 8.8％，美元进口额预计同期将上涨
13.5％。9 月贸易顺差为 284.7 亿美元，
不过这是 2017 年 3 月以来的最低水
平。我国 8 月份净出口额为 419.9 亿
美元，出口依然在稳定增长。

     关于第三季度的经济发展，路透社
调查显示，由于房地产市场趋冷，中
国经济增长预计将由上一季度的 6.9％
放缓至第三季度的 6.8％。虽然购房热
度降低，但我国消费者物价指数在 9
月份依然走高，同比上涨了 1.6％，达
到预期。同时，9 月份生产者价格指
数同比上涨 6.9％，高于预期。

     股市方面则较为乐观，各方面数据
利好推动了股市大幅上涨，铜价触及
三年来的最高点，而随着伊拉克政府
与库尔德部队之间的战争威胁，石油
价格也随之上涨。



even more concentrated, with Brazil, 
Argentine, Venezuela, Bolivia and 
Ecuador receiving more than 90% of 
the total $120 billion Chinese loans 
to the region, out of which $30 billion 
was lent in 2015 alone.

Summary
Ac c ord i ng  to  E n r i qu e  G arc i a , 
President of CAF, “Latin America 
and China must work together in the 
deepening of a dynamic, long-term 
and strategic relationship based on a 
common agenda. Such a relationship 
should promote symmetry in trading 
relations, technology transfers and 
strategic  investments”.  Indeed, 
China has a growing influence in 
Latin America that no longer can 
be neglected by the United States 
and Europe. The multifold increase 
in  t rade volume and economic 
cooperation was beneficial for both 
regions, but a slowdown in China’s 
economic growth and demand for 
commodities – the main export of 
Latin America to China – could mean 
hard times for some of the countries 
in Latin America which are heavily 
dependent on China’s economy. 
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     随着“一带一路”政策的推广发展，
中国企业面向海外的发展脚步越来越
快，我国政府及企业不仅与非洲、东
南亚各国有广泛的交流合作，与拉美
地区各国的发展也从未间断。在 2016
年，第十届中国—拉美企业家高峰会
就在河北唐山举行；同期，中国—拉
美产业合作与商品展举行；去年，江
淮汽车与墨西哥吉安特汽车公司达成
合作协议，联合向墨西哥伊达尔戈州
一座工厂注资４４亿墨西哥比索。江
淮汽车通过在墨西哥的经营，希望逐
渐完成产品和品牌的升级。此类中国
与拉美之间的交流合作在近年也越来
越多，且从能源领域拓展逐渐覆盖了
制造业、电力、农业等多个产业，如
食品加工、电子产品、IT、纺织、风
能设施建设、旅游、金融服务、法律
服务、花卉、渔业等。中拉之间的合
作正在朝着更广阔的领域发展。

     除工业制造业，金融对于增强中拉
伙伴关系也非常重要。 中国已经宣布
拉丁美洲为其金融投资的优先区域。
自 2010 年以来，仅中国的贷款就达
到 940 亿美元，中国在拉丁美洲的直
接投资，尤其在通信、电力、绿色科
技和购置土地等方面的投资形成了我
国在该地区今时今日的地位。

     由拉美各国组成的政策银行 CAF
首席执行官 Enrique Garcia 坦言 , 虽
然中国与拉美在许多领域有合作的机
会 , 如物流 , 基础设施领域 , 金属矿产
等 , 但是拉美也有许多功课要做 , 解
决其内部的问题也需要一个长期过
程 ,“包括提高教育水平 , 投资环境改
善及相关政策完善等等”。中国的转
型可能会加快拉丁美洲经济复苏的进
程，但是拉美地区需要更好的法治、
保证环境的可持续性、更为透明的执
行力来对接中国的转型。总之，中国
需要从整体上理解拉丁美洲的发展挑
战，构建一个以未来可持续发展为目
标的合作对话机制。

A Key Partner for 
the Development of 
Latin America?

In the recent years, China has 
emerged as a key player in the 
pro c e ss  of  e c onom i c a l  and 

structural development and regional 
integration of Latin America. This 
became especially apparent as the US 
President, Donald Trump, promised 
to renegotiate the US trade deals with 
the region as part of his “America 
First” strategy, which invited China 
to  L at in  America  with  it s  own 
agreements. And since then, both 
trade and economic cooperation 
b e t w e e n  t h e  t w o  r e g i o n s  h a s 
blossomed.

Political Presence of China in 
Latin America
The China-Latin America partnership 
has benefited from Trump’s suggestion 
that the United States may pull out of 
NAFTA and from the US focus in the 
Middle East in recent years. China has 
long been seen as a potential partner 
and alternative to the United States 
by countries of Latin America which 
believed that involvement of China 
in the region would be beneficial for 
infrastructural projects and positive 
economic growth.

China didn’t wait 
l o n g  a f t e r  M r . 
Trump announced 
his plans to pull the 
USA out of NAFTA, 
and entered Mexico’s 
automobile industry 
promptly with the 
Chinese JAC Motors 
i n v e s t i n g  $ 2 0 0 
million in the Giant 
Motors factory. 

Beijing has signed a number of 
bi lateral  agreements with Latin 
American countries, such as Costa 
Rica, which now has a Free Trade 
Agreement with China. Creation 
of the BRICS group (Brazil, Russia, 
India, China and South Africa) also 
had a major impact on the deepening 
of relations between China and 
Brazil. The 6th BRICS summit, held in 
2014 in Fortaleza, Brazil, resulted in 
the official inauguration of the New 
Development Bank – an alternative 
to the World Bank and International 
Monetary Fund.

The China-Latin America partnership 
and the Caribbean Business Summit, 
founded in November 2007, are 
among the first platforms to promote 
economic cooperation between the 
regions. This Summit is held once 
a year on a rotation basis between 
countries of Latin America and 
China, with the eleventh Summit 
scheduled between 30th November 
and 2nd December 2017 in Punta del 
Este, Uruguay.
 
The China-LAC Business Summit is 
incorporated into the Cooperation 
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Plan between China and L at in 
American and Caribbean Countries 
(2015-2019),  which was signed 
in Beij ing in Januar y 2015 and 
covers the guidelines for mutual 
investment in various industries, 
including mechanical equipment, 
petrochemicals, medical equipment, 
information and communication 
technology and other.

Trade and Economic Relations 
between China and Latin 
America
Significant trends are witnessed not 
only in political partnerships but 
also in areas of trade and finance, 
where China has become the main 
source of international capital in 
Latin America and the largest trade 
partner for Brazil, Chile and Peru. 
Only the United States remains 
the main trading partner when 
considering all countries of Latin 
America. According to OECD’s Latin 
American Economic Outlook 2016, 
the partnership between China and 
Latin America has multiplied 22-fold 
since 2000 and the value of trade had 
totaled to more than $240 billion in 
2011.

The World Bank states in its report 
that Latin American countries are 
so dependent on the performance of 
Chinese economy that a fall of one 
percentage point in Chinese growth 
would decrease the growth in Latin 
America by 0.6%.

M a j o r i t y  o f 
Latin American 
exports to China 
are unprocessed 
energy resources, 
m i ne r a l s  and 
fo o d  -  w h i ch 
a c c o u n t  f o r 
o v e r  7 0 %  o f 
the exports to 
China. On the 
other hand, as 
China exports manufactured goods of 
varying sophistication to the region, 
this trade pattern could have a direct 
negative impact on the development 
of  v ar i ous  i ndust r i e s  i n  L at i n 
America.

In fact, export of raw materials to 
China may slow down in the coming 
decade, as the Chinese economy 
peaked in mid 2015 and is now 
growing more  mo dest ly  which 
pushes the demand and price for raw 
materials down. The following chart 
shows the expected annual growth 
rate of Latin American exports to 
China. Countries that depend most 
on mining and raw materials, like 
Chile and Peru, could be hit hard.

On the other side, China’s presence 
in Latin America is concentrated in 
just a few countries, with Brazil, Chile 
and Mexico comprising 60% of the 
total trade volume between the region 
and China. Furthermore, Chinese 
loans to Latin American countries are 

By Harold Murphy
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What's ticking
Dario Pithard

General Manager
The St. Regis Tianjin

Dario Pithard is the General Manager of The St. Regis Tianjin and his valuable insights provide an accurate 
view from the trenches. He is zealous and driven, and would not settle for an ordinary career path. A German 
national, he is gifted with an exceptional in-depth understanding of Chinese culture. 

     今年 9 月，天津瑞吉金融街酒店迎来了新任总经理 Dario Pithard 先生。Pithard 先生拥有近 20 年全球高端酒店品牌
管理经验，他于 2000 年加入万豪国际集团，先后在沃尔夫斯堡丽思卡尔顿酒店与柏林丽思卡尔顿酒店担任餐饮部要职，
以其卓越的管理才能，获得了酒店业的肯定。他自 2012 年至 2016 年在位于广州和巴厘岛的两家丽思卡尔顿酒店担任运
营总监一职，随后加入北京金融街丽思卡尔顿酒店任酒店经理，职业履历可谓丰富。

     有趣的是，每个人职业历程的“打开方式”都各有特色，而 Dario Pithard 先生的酒店业生涯是从他为军官奉上一杯
橙汁开始的。当时他的同事兼导师耐心地教导他，甚至陪他面试，由此 Pithard 掀开了自己人生的新篇章。从那以后，他
始终带着对服务行业的极大热情，不断探求专业领域知识。他在访谈中表示，加入天津瑞吉金融街酒店令其感到荣幸之至。
谈及瑞吉金融街酒店的优势时，Pithard 说：“瑞吉金融街酒店地理位置得天独厚，美丽的海河景色是我们卓越服务的巨
大优势。”的确，天津瑞吉金融街酒店坐落于天津市和平区的金融中心，毗邻风景如画的海河，邻近天津站，从酒店前往
诸多天津重要的历史、文化景点和高端餐饮娱乐之所也都十分便利。如果您想尽享美食，何须远行——天津瑞吉金融街酒
店蔚蓝海地中海餐厅的整体奢华氛围及精心制作的佳肴为食客呈现精致优雅的烹饪艺术，将地中海生动迷人的风情带到天
津。河岸餐厅提供可供多人分享的自助餐美味佳肴，优雅的开放式厨房供应各国招牌美食，时令海鲜以及众多令人垂涎的
烧烤美味。品酒阁是美酒爱好者与鉴赏家的好去处，这里珍藏的众多美酒均来自全球声望卓著的酒庄。此外，新老宾客也
一定都会爱上精致、奢华的瑞吉酒吧，这里不但有令人叹为观止的血腥玛丽酒单，更有能品味瑞吉恒久传统的瑞吉下午茶
和中国功夫茶。

     优质贴心的服务与美味的餐饮当然离不开酒店团队的共同努力和 Pithard 先生的管理有方。Pithard 先生认为管理团队
的关键在于善于倾听，尊重他人。一直以来，他都抱着开放的心态与团队成员进行高效沟通，始终奉行“以人为本”的管
理宗旨。在招聘与吸引人才方面，酒店为员工提供了丰富的职业发展机会并制定出员工发展计划。正因如此，Pithard 先
生有效地促成了各部门团结协作，成功带领团队创下众多辉煌成绩。

     最后，Dario Pithard 表示，随着国内旅客逐年增加，酒店业市场正在大幅增长，在激烈的市场竞争中脱颖而出的“法
宝”则是让自己的团队保持灵活度，快速适应新形势与新环境。对于即将到来的年终节庆，瑞吉金融街酒店也会推出一系
列特色餐饮与主题活动，值得期待。

     毋庸置疑，Dario Pithard 先生将带领天津瑞吉金融街酒店向所有宾客展现瑞吉的品牌承诺，为往来宾客奉上全情沉浸
的奢华服务体验。
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H o w  d i d  y o u  m o v e  i n t o  t h e 
hospitality trade? Was it a lifelong 
dream or an accident?
It  was mandator y to partake in 
military training subsequent to 
graduation back in 1995. On my 
first day, I was assigned as a waiter at 
the Officer’s mess for Generals and 
other high-ranking officers. This was 
unknowingly the starting point of my 
journey as a hotelier.

I can recall the turning point and 
birth of my odyssey when I had to 
serve my first Campari orange, a 
long-drink I knew nothing about. I 
turned to my colleague and my first 
mentor, who not only trained me, 
but also accompanied me to my first 
job interview. My curiosity budded at 
that moment which soon grew into a 
passion.

After achieving top leadership roles 
in luxury international hotels in 
various prime geographic locations, 
what continues to fuel your passion?
I am very fortunate to be a part 
of The St. Regis hotel group. It is 
one of the 30 brands under the 
flagship of Marriott International. 
My mother company, after merging 
with Starwood’s Legacy Hotel group, 
expanded its horizons and brought 
in new opportunities. I am the first 
GM to change f rom a Marriott 
International Luxury Hotel to SPG 
Luxur y Hotel  Group in greater 
China and I am looking forward to 
contributing to the success of this 
organization.  

Wh at  d o  you  re g ard  a s  b ei ng 
your  most  me aning fu l  c are er 
highlights and proudest personal 
achievements? 
Thinking back,  two milestones 
cross my mind. One was a personal 
achievement working for the Ritz 
Carlton Hotel Group in Germany, 
when I was not only nominated as 
“the Manager of the Year”, but was 
also successful in clinching the award. 

From a team-oriented perspective, I 
lead my previous team towards one 
common goal. We set ourselves on a 
mission at the beginning of 2016 to 
achieve the highly recognized Forbes 

award for luxury hotels in the travel 
industry. It took immense effort to 
successfully meet our aspirations to 
win the award. 

What is the best compliment that 
you have ever received?
There are two moments I endear 
very much. One is when I decided 
to embark on a new journey from 
Germany to join Asia-pacific, my last 
GM in Germany wrote a personal 
letter appreciating my services and 
our successes that we had achieved 
together. 

Consistent originality 
and the constant flow 
of innovative ideas to 
continuously provide 
new experiences for 

our customers

What I consider as 
essential in managing 
a team is having the 

aptitude to listen

The second, on my first employment 
in China, was from my GM & Multi - 
Property VP, Mr. Andrew C. Rogers, 
stating that in his many years of 
service, he had never encountered an 
expat colleague who adapted as fast as 
I did to a new cultural environment. 

Walk us through the luxurious St. 
Regis experience. What should your 
guests expect upon entering your 
door till they check out?
St. Regis operates at the best address 
in town. It is the mise-en-scène in 
Tianjin city. Its backdrop, the beautiful 
Hai - he  r ive r,  i s  a  t re me nd ous 
premium to our exceptional service. 

The scent we use in the lobby is 
Caroline's 400.  Caroline is the mother 
of our founding father, John Jacob 
Astor. She was known in the 1900s to 
celebrate momentous events in the 
ballroom of The St. Regis New York 
, hosting guests of high society, the 
400 most influential people in New 
York at the time. It is said that she was 
outstanding in selecting elegant floral 
arrangements etc. The scent that 
we use today is in remembrance of 
the blossoms she used for her classy 
events. 

The  but ler  i s  one  of  the  many 
signature services at the St. Regis 
brand and we are globally known 
for this service. This purpose of this 
bespoke service is to assist with every 
expressed and unexpressed wish or 
need of the customer. 

Our customers can also enjoy special 
rituals that we offer throughout the 
hotel, like the exclusive afternoon tea 
and champagne ritual to savor the 
age of the champagne bottle which is 
currently only offered at the St Regis 
hotel to name a few.  

F u r t h e r m o r e ,  c u s t o m e r s  c a n 
relish flavorful meals in any one 
of our restaurants. The European 
Mediterranean restaurant, which 
is our fine dining restaurant, the 
all-day dining buffet restaurant, 
the promenade comprising of a 
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captivating view by the river and 
our St. Regis bar and lounge are the 
highlights in this section. 

Following your F&B guide, you can 
treat yourself to a soothing spa day 
or fancy yourself to the health club 
and continue to have a relaxed day/
evening in one of the most lavish 
hotel rooms. 

How does The St. Regis Tianjin stay 
ahead of competition?
To be on top of the competition and 
be influential in decision making or 
obtain fruitful results, it is vital to do 
a deep analysis of the current market 
and understand the trends ahead. 
We have an open and transparent 
communication system in the hotel. 
Not only that, there is the “thinking 
out of the box” mentality, consistent 

Grand Deluxe Room Deluxe room
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originality and the constant flow 
of innovative ideas to continuously 
provide new experiences for our 
customers. 

How do you keep yourself at pace 
with the guests’ ever-changing wants 
and needs?
There are several ways to understand 
fast changing trends in the hospitality 
industry. Comparing a technical 
device from a decade back with a 
device we use today, it is hard to 
comprehend the change and what it 
may encompass within the next 10 
years. However, we endeavor through 
discussions and many resources to 
gauge how the future in business will 
evolve. 

I believe interaction and feedback 
from guests and collection of data 
through social media will enable us to 
strategize future needs of our guests. 

How does your leadership further 
build on The St. Regis Tianjin’s 
allure and bespoke service?
I have extensive experience in the 
luxury hotel industry that stretches 
for more than 20 years in countless 
cities and countries. Personally, it 
is the dialogue that I enjoy, with 
my executive committee and my 
department heads, who will execute 
the ideas. Based on these ideas we 
prepare appropriate training and 
development programs to ensure 
that the work environment is set for 
success. 

How many staff are you overseeing? 
What do you consider as essential in 
managing a team?
In total we have approximately 300 
employees working as a permanent 
team. There might be some seasonal 
adjustments and we may also have 
additional help from our partner 
companies.

What I  consider as essential  in 
managing a  team is  having the 
aptitude to listen. It is very important. 
Once you provide a respectful and 
dignified work environment, it is 
easy to manage and be part of this 
team. It is crucial to have transparent 
communication that will lead to 
positive development.

How do you retain and attract the 
right talent? What does it take for a 
potential candidate to work for your 
hotel?
Very often people think it is the high 
wages or Super Bonus, but I don't 
think it will retain or attract new 
employees. As I see it nowadays, it is 
essential to share opportunities with 
the team and have a development 
plan for each individual, help them 
g row in  t he i r  care er  and  your 
employees in return will pay you back 
with their loyalty and appreciation.
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Promenade The St. Regis Bar

River Lounge Riviera Terrace

I am fortunate to work for a company 
that has more than 6200 hotels 
around the globe in 125 countries. 
It is incredible to have 30 distinct 
brands that we can put under the 
Marriott International umbrella. 
This f igure means ample career 
opportunities for every employee. 

We have a dedicated selection process 
and we're not just hiring people. We 
really look at the right talent. It is 
always a team decision to arrive at 
a consensus to grasp if this talent 
we have interviewed is proficient in 
assisting the existing team members 
in development of the hotel in future. 
We also look at some attributes 
that cannot necessarily be taught. 
For instance, we observe if they are 
smiling. Are they showing genuine 
care to the customers? Let's say 
you’re a waiter in the restaurant, I 
can probably teach almost everyone 
to carry three plates, that's a very 
technical training but you cannot 

teach a person to engage purposefully 
with a customer.

What is the most stressful part of 
your job and what is the best part? 
As a GM I am in the middle of many 
stakeholders.  Let me elaborate. 
We  h av e  c u s t o m e r s  t h at  h av e 
expectations, constantly evolving and 
refusing the same experience twice. 
Our employees want a better future, 
and finally, we have owners who 
have a certain interest in a successful 
business operation. I need to find a 
way to oversee all this to ensure that I 
can please all stakeholders’ interests. 
We combine these in a so-called 

balance scorecard and I must ensure 
that I drive in all those areas to show 
improvement year after year. 

I really appreciate the unpredictability. 
I don't know what is expected of me 
each day because in this industry 
you never have two equal days. There 
are so many challenges. This is what 
drives my passion and motivates my 
goals - to be given the chance to find 
solutions to overcome these obstacles.

What are the key attributes needed 
to succeed as a hotelier?
Among the many factors, flexibility 
is critical. You must adapt to new 
conditions that you cannot foresee. 
We are in a certain market and ideally 
in this market we need to dominate, 
so we must be very competitive. 
Innovative ideas and creativity to 
inspire  our team members  and 
strengthen as team effort are vital to 
success. It is also essential to have the 
right talent around to execute each 
operation. 

H o w  d o  y o u  f i n d  T i a n j i n  a s 
compared to other Chinese cities 
and what do you like most here?
I’ve been here for a brief period, 
around six months.  Tianjin,  in 

Cover Story

I believe interaction 
and feedback from 

guests and collection 
of data through social 
media will enable us 
to strategize future 
needs of our guests

Lobby
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comparison to the capital city Beijing, 
where I used to work before, or 
Shanghai, I have to say that it is more 
“livable”. I'm here with my family, so 
I cherish its calm and tranquil nature. 
Tianjin exceeded my expectations of 
what I knew before I arrived and I'm 
happy to call Tianjin home for the 
next couple of years. 

Cover Story

Meeting Room Diamond

What do you think 
about the current 
hospitality market?
T h e  h o s p i t a l i t y 
market  is  growing 
t r e m e n d o u s l y . 
Chinese travelers are 
increasing year over 
year.  This leads to 
more understanding 
gained throughout 
Asia-Pacific, the US 
or even Europe and 
on returning home 
their  expectat ions 
h a v e  o v e r a l l 
increas ed.  This  i s 
challenging my team 
and I too consistently 
strive to provide a 
s ophis t i c ate d  and 
superior service. 

A r e  t h e r e  a n y 
exciting events that 

are scheduled to happen in future?
Definitely! There is always an array 
of  new events  that  our team is 
boundlessly creating. Also, I'm very 
happy to mention that our new 
Director of Food and Beverage will 
be starting very soon and will bring 
plenty of innovative ideas. 

We are now in quarter four and 
this quarter is the festive season. 
Very soon we will have the annual 
Christmas tree event. We will also 
have a  chi ldren’s  choir  joining 
us this year. Besides, our team is 
planning various festive activities, 
from the themed afternoon tea to 
the Christmas brunch and the New 
Year's Eve festivities in all the outlets 
and definitely more to come. So, stay 
tuned! 

H o w  d o  y o u  b a l a n c e  y o u r 
professional life and your personal 
life?
Well obviously, as a hotelier one has 
to spend a lot of time at the hotel and 
without a doubt I enjoy it because I'm 
continuously responsible for what 
I do and I am passionate about it. I 
relish time spent with my family. I 
have two kids; my daughter is now 
nine years old and my son is six years. 
It is very rewarding to be part of their 
lives. There's another great passion 
in my life since I was a teenager. It is 
being a part of the hip hop culture. I 
enjoy my time reading, observing and 
exchanging with the community. 

Visit us online:
btianjin.cn/171103

In Depth

the democratization of Finance
Cheaper Alternatives to Banks
By Harold Murphy

HOW TECHNOLOGY IS CHANGING THE WORLD OF FINANCE

     从实体银行到网上银行，再从网上银行到支付软件，金融领域随着网络科技的发展发生了巨大的变化，消费者也收获
了更多实惠的交易选择。2015 年，三分之二的人从未使用“金融科技”服务进行国际支付、贷款、店内付款等服务。到
2020 年，大约一半的消费者可能会使用金融科技公司的服务进行至少一项服务，而三分之一的消费者希望将其用于 50％
以上的经济活动。正如今天我们出门可以只带装有支付宝或微信 APP 的手机而可以不带钱包一样。在国际市场上，除了
我们熟知的 PayPal，还有 TransferWise，Zopa，Prosper，BillFloat，Kickstarter，Indiegogo 等成熟的在线金融服务商，
它们也正吸引着越来越多的客户。
 
     从业务领域看，目前对金融市场影响较大的金融科技领域主要包括四个类别：支付清算，电子货币以及区块链技术都
可归入第一类别；直接或间接融资，P2P、众筹为第二类别；第三类别是市场基础设施，包括大数据、云计算、电子身份
认证、电子聚合器（E － Aggregators）、智慧合同（Smart Contracts）等；第四类别是投资管理功能类，包括机器人
投资顾问、固息收益市场的电子自动交易等。这一切都可用来提高金融服务效率。

     金融科技公司通过提供比传统银行更低的利率和更快的处理时间，获得了越来越多的市场份额。另外，众筹和贷款等
服务也逐渐加入到了金融科技领域，由此可以看出金融科技公司提供的产品之丰富。当然了，如果想有更长远的发展，只
做银行的在线替代品是不够的，还需要满足市场更广泛的金融业务需求。

The Fourth industrial revolution is slowly crawling 
into the financial sector. Technology is challenging 
the way traditional banks have operated over the 

last few decades, creating an environment where money 
becomes cheaper and more accessible to ordinary people. 
More and more banks shifted to online banking and now 
to mobile banking to offer better customer experience, 
but banks are still charging fees that customers can’t avoid 
paying – until now. 

The emergence of alternatives to banks, or alternative 
finance, backed by technological development in the 
last decade, is about to alter the way we look at financial 
services. In many areas, banks are losing their monopolistic 
position as cheaper alternatives provided by newcomers are 
grabbing a growing market share. 

According to a report by World Bank, customers have 
already saved more than $60 billion since 2010 by using 
alternative ways for sending international payments and 
avoiding traditional bank services.
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Technology is creating 
an environment where 

money becomes cheaper 
and more accessible to 

ordinary people

As the graphic shows, in 2015 two-thirds 
of people had never used a fintech service 
as a replacement for banks for services like 
international payments, lending, in-store 
payments and other. By 2020, around half the 
consumers may use a fintech company for at 
least one service, while a third of consumers 
expect to use it for more than 50% of their 
financial needs.

EMERGENCE OF BANK ALTERNATIvES
Alternative finance may change the 
way we use and look at financial 
services in the near future. There 
are  a l re a dy  nu me rous  f i nte ch 
(Financial Technology) companies 
offering financial services faster, 
with more convenience and at a 
lower cost compare to traditional 
banks. Companies like TransferWise, 
Zopa, Prosper, BillFloat, Kickstarter, 
Indiegogo, and more established 
online providers like PayPal are 
attracting a growing number of 

customers who want to benefit from 
the ongoing financial revolution.

These companies are rapidly earning 
one of the most important pillars in 
the financial industry - trust. Their 
success formula includes simplicity in 
user experience and accessibility and 
the 2017 Edleman Trust Barometer 
concludes that peers are now seen as 
having an equal level of credibility as 
experts.

In terms of volume, alternative 
finance is growing worldwide but the 
main hub remains the United States. 

Alternative finance counts a number 
of different models which can be 
divided into investment-based models 
and non-investment based models. 
The following table shows the variety 
of models currently in existence with 
the definition for each.

A TAxoNoMy oF ALTERNATIvE FINANCE MoDELS
Alternative Finance Model Definition
Investment-based Models
Marketplace/P2P Consumer Lending Individuals or institutional funders provide a loan to a consumer borrower.
Balance Sheet Consumer Lending The platform entity provides a loan directly to a consumer borrower.
Marketplace/P2P Business Lending  Individuals or institutional funders provide a loan to a business borrower.
Balance Sheet Business Lending The platform entity provides a loan directly to a business borrower.

Marketplace/P2P Property Lending Individuals or institutional funders provide a loan secured against a property to 
a consumer or business borrower.

Real Estate Crowdfunding Individuals or institutional funders provide equity or subordinated-debt 
financing for real estate.

Equity-based Crowdfunding Individuals or institutional funders purchase equity issued by a company.

Other
We include two additional categories, which are not presented individually due 
to small sample size. They are Revenue-sharing/Profit-Sharing, and Debt-based 
Securities/Debentures.

Non-investment-based Models

Reward-based Crowdfunding Backers provide funding to individuals, projects or companies in exchange for 
non-monetary rewards or products

Donation-based Crowdfunding
Donors provide funding to individuals, projects or companies based on 
philanthropic or civic motivations with no expectation of monetary or material 
return.

Adapted from: The 2017 Americas Alternative Finance Industry Report

Another interesting alternative for 
international payments are digital 
currencies. Bitcoin, the largest of the 
digital currencies by market cap, is 
also used for making worldwide peer-
to-peer payments, usually without or 
significantly lower transaction costs 
compared to traditional channels of 
international payments. Bitcoin is 
accepted by an increasing number of 
digital and physical stores and online 
sites like Wordpress.com, Microsoft, 
Virgin Galactic, Dell and others, 
and bitcoin-ATMs located in major 
cities around the world give this 
cryptocurrency an obvious advantage 
over  ot her  d ig i t a l  c ur renc ies . 
However, bitcoin has still a long way 
to go to be truly globally accepted 
and its price volati lity is much 
larger as compared to traditional 
currencies.

SUMMARY
Technolog ica l  de ve lopment  i s 
changing the way customers perceive 
and use financial services which once 
were dominated by banks. FinTech 
is an evolving field with incredible 
opportunities in the near future. By 
offering lower interest rates and faster 
processing times than traditional 
banks, alternative finance offers 
opportunities to people worldwide 
and takes an increasing market share 
from traditional players. However, 
F inTe ch  comp anies  shou ld  b e 
considered as subjects which enrich 
the banking and finance experience, 
rather than as a substitute to big 
banks,  as  t radit ional  f inancia l 
institutions turn more and more to 
financial technology themselves.

In Depth
CROWDFUNDING
C rowd f u n d i ng  i s  s h i f t i ng  t h e 
source of capital from established 
finance institutions to the crowd. 
It gives ordinary people the same 
opportunities that previously were 
available only to banks and large 
investors.

Crowdfunding sites replace the 
middleman (i .e.  the bank) and 
provide a cheaper source of capital 
to growing businesses faster and in a 
more efficient manner as compared 
with a bank. There are two main 
models of these platforms: debt-based 
model, and equity-based model.

Debt-based platforms are similar 
to  tradit ional  lending ser vices 
offered by banks. They offer people 
the opportunity to lend money to 
promising start-ups and growing 
businesses that are usually considered 
as too risky by banks.

On the other side, equity-based 
platforms relate to start-ups and 
companies in their early stage that 
of fer equity to the company in 
exchange for money. These types 
of platforms offer companies the 
opportunity to raise capital faster and 
without taping into capital markets. 
IPOs and services of investment 
banks are usually costly and time-
consuming undertakings, and many 
start-ups and growing companies are 
avoiding this hassle by using equity-
based crowdfunding services. 

P2P PLATFORMS FOR PERSONAL LOANS
Online P2P platforms also offer 
personal  loans  for  a  var iety  of 
purposes (also called an “all-purpose 
loan”) at a fraction of cost and time 
as compared to traditional banks. 
For many people in developing 
economies, personal loans are an 
important source of short-term 
liquidity. By directly connecting 
b o r r ow e r s  a n d  l e n d e r s ,  t h e s e 
platforms are able to reduce the 
cost (interest rates) and processing 
time considerably, as well as reduce 
operation costs that banks have to 
charge.

P2P consumer lending has by far the 
largest market share in the US among 
all the alternative finance models, 
according to the 2017 Americas 
Alternative Finance Industry Report.

Sites like Zopa.com and Lending Club 
are among the big players in the area 
of P2P personal loans. The California-
based Lending Club, world’s biggest 
peer-to-peer lending company, has hit 
a valuation of $5.4 billion in its IPO 
in December 2014. Another popular 
lending site, Prosper.com, also offers 
lower interest rates on loans with no 
prepayment penalties compared to 
traditional banks.

Banks have the tendency to charge 
higher fees to boost their profits. A 
resident of the United States pays on 
an average $10 to $40 on monthly 

fees to his bank, and 
a large share is taken 
from international 
payments  with an 
average cost of above 
7% per transaction 
size. By using online 
providers like PayPal, 
c u s t o m e r s  c a n 
reduce the cost of 
making international 
p a y m e n t s 
significantly. For US 
customers,  PayPal 

charges a 4.4% transaction fee plus a 
small fixed fee depending on currency 
received for international sales, while 
fees for sending money to friends and 
family members are usually in the 
0.5-1.0% range for most countries.

BANK ALTERNATIvES TO 
INTERNATIONAL PAYMENTS

CRYPTOCURRENCIES AND 
INTERNATIONAL PAYMENTS

Visit us online:
btianjin.cn/171104

% use at least one fintech service
% people who has never used fintech
% use fintech for over 50% financial needs
% use fintech for over 50% financial needs 
    (early adoption)
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By Anthony Lawry

A number of unprecedented 
and rare events around the 
world in the past  month 

have increased the uncertainty of 
global markets and also the ability of 
forecasters to clearly read economic 
and political tea leaves. While equity 
markets  may suggest  that  high 
times are ahead, the sheer inability 
to calculate geopolitical risks into 
valuations remains a strong force to 
contend with. While Wall Street is 
enjoying all-time highs, K-Street is 
converging on Washington to elbow 
for positioning in a tax reform bill 
that will likely not pass, the likes of 

High times ahead despite 

     过去的几个月内世界范围内发生
了很多影响巨大的事件，如美国拉斯
维加斯枪击案、朝鲜宣称成功试爆氢
弹并无预警发射弹道飞弹、德国总理
默克尔连任、我国顺利召开第十九届
人民代表大会等等。无论是地缘政治
问题还是国际间的交流，都对金融市
场产生了不小的影响。再来看美国方
面：虽然目前华尔街正处高位，但税
收改革法案可能不会被予以通过。与
此同时，美元相对于其他主要货币（包
括日元、欧元、英镑和人民币）都有
所削弱，趋势似乎不容乐观。

     让我们来看一组数据。美国道琼
斯工业平均指数最近达到 23000 点，
这也是道琼斯指数在不到一年的时
间内连续四次上涨 1000 点。标准普
尔 500 指数和纳斯达克指数也创下新
高。金融分析师最近还宣称，包括爱
尔兰、丹麦、瑞士和日本等其他几个
国际股票市场火热甚至被显著高估。

     反观我国市场状况，随着“十九大”
的召开。相信在新任银行行长上任后
将会有更为明确的方案出台。

which would put into question US 
valuations. Interestingly enough, this 
is occurring while President Trump 
continues to threaten nuclear war 
with North Korea, a trend that is 
being ignored by markets. In China, 
leadership is now undergoing twice 
a decade political transition, thus 
creating conditions for policy clarity 
and convergence. While these two 
trends tend to be contradictory, it 
is still yet to be seen whether the 
financials will outweigh the politics or 
whether the opposite trend will hold.

For the first time ever, the US Dow 
Industrial Average reached 23000 
points recently. This is also the first 
time the Dow has gained 1000 points 
four times in a row in less than a 
year. The S&P 500 and the NASDAQ 
are also reaching record breaking 
highs on a weekly basis. Financial 
analysts using a variation of the P/
E ratio, known as the Cape ratio, 
have also recently asserted several 
other international equity markets 
are hot or significantly overvalued 
i n c l u d i n g  I r e l a n d ,  D e n m a r k , 
Switzerland, and Japan. The US is also 
at full employment with a flattening 
yield curve and the prospect of the 
appointment of a hawkish chair of the 
Federal Reserve, a move that would 
further flatten the yield curve. As 
has been mentioned previously, the 

Investment

GeopolItIcal rISk

a bear market of an 18 percent loss, 
but rather when. Equity growth is 
eventually contained by gravity. This 
is why heights are so scary; when 
you meet the full scale of the laws 
of physics, the prospect of harm 
on oneself can be sobering. So too 
should the correlation between US 
equity markets and their Chinese 
counterparts. Since the beginning of 
the year, Chinese equities have also 
enjoyed the lucrative prospect of tax 
cuts in the US which would increase 
capital flows in the Middle Kingdom 
from major US firms doing business 
there. 

And while the Chinese economy’s 
fundamentals are strong, it won’t 
really matter in the event of a collapse 
of the confidence that people have 
in the world’s  largest  economy. 
Contrary to this assertion, look at 
China’s actions in mid-2015 and the 
beginning of 2016. Chinese capital 
markets are much more strongly 
positioned to weather a negative 
downturn in sentiment as opposed to 
Western markets. Nonetheless, circuit 
breakers and capital controls can only 
go so far. 

Visit us online:
btianjin.cn/171105

politics of tax reform are simply not 
present in Washington, a prospect 
which began the so-called Trump 
Trade back earlier this year. 

Furthermore, international markets 
are consistently sanguine with regard 
to the US saber rattling against North 
Korea in which President Donald 
Trump recently suggested that we are 
in the “calm before the storm” and 
that we will soon find out what that 
means. Former director of the CIA 
John Brennan put the risk of nuclear 
war on the Korean Peninsula to be at 
25 percent. Despite this, it is difficult 
to price in nuclear war as we can just 
hope the “adult day care centre” in the 
White House as Senator Bob Corker 
put it can continue to run smoothly. 
Since Trump took office, the dollar 
has weakened relative to every major 
currency including the yen, euro, 
pound, and yuan. 

Meanwhile, investors are witnessing a 
rare event in China, the bi-centennial 

Party Congress, where President Xi 
Jinping is largely expected to have 
consolidated his power among the 
Chinese Communist Party’s upper 
echelon. President Xi has, for the 
most part, consolidated his power 
and will now have much more leeway 
in which way he wants to direct 
the economy. But despite his best 
efforts, Xi would be hard pressed 
to contain a bear market contagion 
when the US dives head first off the 
cliff. The question will be the US 
will be wearing a parachute or not. 
The fact that the new head of the 
People’s Bank of China as Governor 
Zhou Xiaochuan steps down will also 
usher in a fresh perspective on how 
to contain the recent speculation on 
the yuan and bond markets while 
maintaining sustainable capital flows. 

It is important to remember that it 
is not a matter if the US will enter 

While the Chinese 
economy’s 

fundamentals are 
strong, it won’t really 
matter in the event 
of a collapse of the 

confidence that 
people have

Investment

Zhou Xiaochuan, governor of the People's Bank of China, said he is likely to retire soon

The 19th National Congress of the Communist Party of China 
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Business news
 Stocks and Shares

The Philippine Stock Exchange (PSE) is in 
talks with the Shenzhen Stock Exchange 
(SZSE) to be a cornerstone investor in 
the former’s P2.5-billion follow-up on 
stock offering program. In a presentation 
before the Shareholders Association of the 
Philippines, PSE president Ramon Monzon 
mentioned the possibility of forming a tie-
up with SZSE to establish a cross-border 
trading linkage or “Shenzhen Connect.” 
Monzon said he was pursuing this tie-up 

because he was particularly interested in 
boosting the flow of Chinese investments 
into the local stock market. Part of the 
prospective tie-up is for SZSE to acquire 
shares in the PSE but this should be no 
more than 5 percent as mandated by local 
securities law as the ownership cap for any 
single investor in a local bourse, Monzon 
said. The proposed trading linkage may 
take some time but the prospective equity 
investment may happen first. 
Source: Business Enquirer 

Boston to get 'Made in China' subway trains

Shenzhen Stock Exchange to link with Philippine Stock Exchange 

T h e  f i r s t  b a t c h  o f  s u b w a y  t r a i n s 
manufactured by China for Boston Subway's 
new Orange Line is expected to be shipped 
to the city in December, its manufacturer 
s a id  on  Monday.  St ate-owne d t ra in 
manufacturer, CRRC (Changchun Railway 
Vehicles Co), a subsidiary of China Railway 
Rolling Stock Corp, said that this is the first 
time that a Chinese company is exporting 
its subway trains to the United States with 
complete Chinese intellectual property. Jia 
Bo, vice-president of CRRC MA Corp, the 

group's subsidiary in the US, said China's 
rail vehicle product makers are no longer 
winning deals just with lower prices, but 
also with advanced technology standards 
and efficient after-sales services. The vehicle 
structural strength, safety control and 
quality management system of these trains 
conform to US standards. It is also the first 
time that all systems of the entire vehicle 
are compliant with US requirements and 
standards
Source: China Daily 

Chinese company signs deals to modernize highways in Ukraine 
The private Chinese company Xinjiang 
Communications Construction Group 
Co. Ltd has signed two agreements with 
Ukraine's state road agency Ukravtodor 
on the modernization of state highways 
in western and central Ukraine. Deals 
worth 95 million U.S. dollars were signed 
with Ukraine's Infrastructure Ministry by 
Shen Jinsheng, chairman of the Xinjiang 
Communications Construction Group, 
and Slavomir Novak,  act ing head of 
Ukravtodor. The first agreement envisages 
that the Chinese company will conduct 

t he  re const r uc t ion  and  ro ad  s afe t y 
improvement works on Striy-Ternopil-
Kirovograd-Znamenka highway, which 
stretches from western to central Ukraine. 
The other deal stipulates that the firm will 
carry out a major overhaul and pothole 
repair on several sections of the Kiev-
Kharkov-Dovzhansky highway, which links 
the Ukrainian capital with Russian border. 
Xinjiang Communications Construction 
Group Co Ltd won the tenders on road 
repair in August this year.
Source: Xinhua News

Tianjin has seen a great deal of development over the past few years including new infrastructure and new real 
estate.  In this article, we explore how the expansion of the subway system is impacting the fortunes of office 
buildings and specific submarkets or commercial areas and how the subway network may eventually have a much 

larger impact to the whole Tianjin region and beyond.

Subway Pioneer
Tianjin actually has China’s second oldest subway system, behind only Beijing. Subway Line 1, was opened in 1976 and 
initially had only four stations and was expanded to eight in 1984. In 2001, it was closed for reconstruction and reopened 
in 2006 with 22 stations, importantly the new system still runs along Nanjing Road. Also in 2006, Line 9, the light rail 
line system in the TEDA area of Binhai was opened, but it didn’t come into the heart of the city and reached only the 
western edge of Tianjin. It also didn’t connect with Line 1.  

     随着城市进程不断前进的脚步，天津的区域发展和地铁线规划也紧密联系在了一起。天津地铁 1 号线于 1976 年开通，
最初的地铁只有 4 个车站。1984 年时扩建至 8 个，及至 2001 年关闭重建，最终于 2006 年重新开放运营。本次重新开放
后，1 号线共有 22 个车站。同年，滨海新区也开通了轻轨。此后的十年间，天津市地铁网不断扩大发展。截至 2016 年末，
天津轨道交通运营线路共有 5 条，包括地铁 1、2、3、6 号线及 9 号线（津滨轻轨），线网覆盖 10 个市辖区，运营里程
166 千米，共设车站 112 座。自 2017 年 8 月 16 日起，随着营口道站改造施工完成，各出入口和站内换向通道恢复正常
使用，3 号线列车恢复正常停站。

     丰富的地铁交通网无疑给市民带来了更大的出行方便，对于每天都需要出门上班的上班族尤其如此。地铁大大影响了办
公室地点的选择，尤其在四季分明的天津市，炎热夏季的酷暑和寒冬凌冽的风雪都可以在地铁中“消隐无踪”，在这一优
势方面，营口道周边写字楼无疑非常受欢迎。

     另一类好选择是“投资潜力股”——某些正在规划发展的地区虽然尚未有成熟的地铁线路，但是待未来地铁开通后即
可成为炙手可热的新商务中心。天津市梅江一带的发展就是一个极佳的例子。6 号线开通后，地铁站周边写字楼及购物区
到市中心的通勤时间大大缩短，天津梅江会展中心、印力中心写字楼等都受到此利好趋势影响。

      让我们回到地铁线给商务出行带来的便利条件：在地铁交通不断发展的同时，城际动车组也在发展自你会发现往来于
天津的写字楼和北京国贸之间变得更为顺畅，因为从任何一个连通地铁的写字楼都可以方便地到达天津站，从而抵达北京
南站，而后再一路乘坐地铁到国贸。不仅北京，京津冀地区的人民生活与商务速度都随着交通网络建设的发展而加快了步伐。

     总体而言，虽然共享单车和日益增长的私家车数量为市民提供了更多出行选择，但地铁依然是最主要的出行方式。相信
未来的天津地产业发展依然会受到地铁交通建设的巨大影响。

By Michael Hart, Managing Director at JLL Tianjin & Vivian Zhao, Analyst at JLL Research Tianjin

How do metro lines affect 
the office market?

Real Estate 
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Real Estate 
Subways systems, like communications 
platforms benefit from the ‘network 
effect’ meaning the more connections 
there are, the more valuable they 
become. So when Tianjin had only two 
subway lines which didn’t connect, 
they weren’t very valuable, in fact, 
the owners of Tianjin International 
Building apparently lobbied to have 
their station closed, so when the 
subway re-opened in 2006, they no 
longer had a station near their building 
and at that point, it didn’t appear 
to matter.  However, ten years later 
Tianjin now has a connected subway 
network with f ive l ines and 112 
stations operational and the network 
continues to expand. Being connected 
to the network, now matters very 
much.

office Buildings versus Subway 
Stations
There are three scenarios we looked at 
in regards to how office buildings are 
impacted by subway stations near their 
project or submarket.  

Those that have a station
Bui ld ings  and  submarket s  t hat 
currently sit on top of a subway station 
are increasingly in demand. Office 
users often consider how their staff will 
get to work, and with crowded roads, 
license plate restrictions, increasing 
parking fees, hot summers and cold 
winters, subway stations are a valuable 
amenity to office tenants. Extra points 
for those on important lines like those 
that connect to the train station or 
are on transfer stations with access 
to various lines. Obvious winners 
include the office buildings around 
Yingkoudao station which connects 
Lines 1 and 3 and is only three stations 
from Tianjin’s main rail station.

Those that will get a station
There are a number of office buildings 
that today are not competing terribly 
well as new buildings are completed 
and tenants have their choice of 
buildings in a variety of district 

downtown. However, when future 
subway lines are completed, these 
bui ld ings  w i l l  b e  imme di ate ly 
connected to a system that cuts down 
on commute times and links their 
building to Tianjin’s various train 
stations and airports – all of which 
are already on existing subway lines. 
Currently the Meijiang area may be 
a nice place to live, but as an office 
location, it poses serious challenges. 
However, when Line 6 is extended, 
two developments near the Meijiang 
Convention Center, the Meijiang 
Centre Plaza and the SCPG Center 
above the Aeon Mall will be much 
more closely connected to central 
Tianjin than a number of buildings in 
Heping and Hexi districts.  

Those that don’t have and won’t get 
a station 
As the subway network increases 
and property prices push people 
further to the edges of the city, being 

▲ Tianjin subway system map, JLL Research

connected to the subway will be 
nearly a necessity for office owners. 
There are a few older buildings along 
Youyi Road and Wujiayao (sometimes 
called the Middle Ring Road) who 
will see their fortunes fade because 
they are not connected to the system, 
but competing with buildings who 
are. A few buildings in Nankai district 
will suffer the same fate.    

Ridership increases
As of the first half of 2017, the average 
daily passenger volume and the 
estimated annual passenger volume 
reached 950,000 and 340 million 
respectively. This compares to only 
110,000 daily riders ten years ago 
when there were only 36 stations in 
use and the lines didn’t connect. The 
network effect is now very obvious. 
The data indicate that in 2015, there 
was a reduction in ridership which we 
assume was related to the accident in 
Binhai which shut down Line 9 for a 
period of time. However, with the line 
reopening, ridership recovered and 
has continued to climb.

Subway lines important link 
in Jing-Jin-Ji
It seems a little absurd at first, but the 
robust subway network in Tianjin 
is helping to connect Tianjin’s two 

Buildings and 
submarkets that 

currently sit on top of 
a subway station are 

increasingly 
in demand

Stations Lines Remarks
2010 38 Line 1, Partial Line 9 

2011 39 Line 1, Partial Line 9 

2012 82 Line1, Partial Line 2 
Partial Line 3, Line 9 

2013 86 Line 1, Partial Line 2 
Line 3, Line 9 

2014 87
Line 1, Line 2, Line 3 

Line 9 

2015 80 Line 1, Line 2, Line 3, 
Partial Line 9 

The train service on the whole Line 9 was suspended on August 
2015 after a series of massive explosions in TBNA. The line 
resumed operation on December 2015 from Tianjin Railway 
Station to Pipe Corporation Station.

2016 112
Partial Line 1, Line 2 
Line 3, Partial Line 6

Line 9 

The whole Line 9 resumed operation on December 2016.
Line 1 Shuanglin Station was closed to make way for the line’s 
southern extension.

1H17 112
Partial Line 1, Line 2 
Line 3, Partial Line 6 

Line 9

Real Estate 

Visit us online:
btianjin.cn/171106        

Being connected to 
the subway will be 

nearly a necessity for 
office owners

urban cores (Central Tianjin and 
Binhai) as well as cities including 
Beijing, Tianjin, Shijiazhuang and 
Tangshan. It is now possible to travel 
from office buildings in Tianjin 
to office buildings in all of those 
cities, as long as both buildings are 
connected to their respective city’s 
subway stations. As an example we 
regularly travel between our offices 
in Tianjin and Beijing’s Guomao area 
and never need to go outside because 
of the links between Tianjin Station 
and Beijing South Station and the fact 
that they are each connected to the 
Tianjin and Beijing South stations 
respectively. We recently traveled to 
Shijiazhuang and their train station 
also is well connected to their small 
but growing subway system. Maybe 
Jing-Jin-Ji (also called the Capital 
Economic Circle) is really here.

Future outlook
The continued expansion of Tianjin’s 
subway network will continue to 

▲ Tianjin metro average daily passenger volume, Tianjin Statistics Bureau, JLL Research

reinforce the importance of office 
buildings which are located along the 
subway system. Although we can’t yet 
directly correlate rents and proximity 
to subway stations, we do believe that 
trend will emerge. It will also help 
determine the fortunes of shopping 
malls with benefits to those on the 
system and challenges for those who 
aren’t. And the housing market will 
follow a similar trend. Properties 
located near the Tianjin South Train 
Station or near the airport used to be 
considered remote, but now benefit 
from being connected downtown by 
a direct subway line. The explosion of 
the shared bike services are helping 

to link other areas to the subway 
system, but with Tianjin’s extreme 
weather, there is no substitute to 
having a subway station connected to 
your office building. We in fact now 
see this as one of the first question 
that potential office occupiers are 
asking about and we don’t expect 
that to change until there are cheap 
autonomous cars driving around our 
cities – at least a few years away.
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IPR

By China IPR SME Helpdesk

     全球导航卫星系统技术也
称 GNSS 技 术， 是 广 泛 应 用
于 LBS、 海 运、 公 共 监 管 服
务、公路运输、农业、测量、
航空、民防、地理地质等领域
的技术。近年来随着全球导航
卫星系统技术的发展，全新的
应用正对现有需求进行改进、
适应。GNSS 是一个有利可图
的市场，越来越多的应用和市
场 覆 盖。 GNSS 设 备 的 主 要
市场是智能手机，智能手机在
2017 年 的 运 营 量 约 为 25 亿
台。随着智能手机在发展中国
家的使用普及，预计未来几年
市场增长将更加迅速。受到智
能手机需求量增加的推动，中
国 GNSS 技术正在蓬勃发展，
主要的 GNSS 公司的年营业额
约为 300 亿欧元。因此，中国
市场正越来越吸引外国制造商
和软件开发商进入这片广阔蓝
海。

     需要注意的是，中国参与
GNSS 项 目 历 史 悠 久， 并 于
2000 年启动了独立的中国系
统，其名称为“北斗卫星导航
试验系统”，并覆盖全国。今
天，第三代北斗卫星定位系统

(BDS) 正 在 迅 速 扩 张，
目前有 23 颗卫星正
在运行，新系统已为
中国和亚太地区的客
户提供服务，预计到
2020 年 将 实 现 全 面
覆盖。无论是中国政
府还是独立服务提供
商都在积极申请专利

保护自己的技术成果，进入
中国这一领域的外企更需要
制定全面的知识产权战略。

     注册自主商标品牌是保护
自身专利技术的第一步，其中
包括公司名称、商标、与品
牌相关的标签。由于“先到
先得”的政策，企业最好在
进入中国市前尽早注册商标。
除此外，设计专利、发明专利、
软件和知识产权保护方面的
专利申请也需要特别重视。
这将帮助外来企业更好地从
设计、外观、技术、产品等
各方面保护公司利益。

GNSS Technologies

In an increasingly technologically advanced and interconnected world, 
technology utilising GNSS has risen year on year, with both entirely 
new applications being developed along with improvements and 

adaptations to existing technologies. GNSS technology has a wide range of 
applications including LBS, maritime transport, public regulated services, road 
transport, agriculture, surveying, aviation, civil protection and timing and 
synchronisation. 

These technologies depend on a number of factors including ‘availability’ i.e. 
the percentage of time minimum number of satellites are in view, ‘indoor 
penetration’ i.e. the ability of signal to penetrate inside buildings, location 
accuracy, continuity of service and signal reliability. Success in the GNSS 
market depends on successful exploitation of technology to maximise the 
success of device’s abilities to transmit and receive in line with these dependant 
factors. This makes protection of IPR crucial to maintaining market advantage 
and providing adequate returns on research investment.

GNSS is a lucrative marketplace with a growing number of applications and 
market coverage. The primary market for GNSS devices is smartphones, with 
about 2.5 billion units in operation in 2017. This trend is expected to grow 
in the coming years as smartphone penetration continues throughout less 
economically developed regions.

CHINA AND GNSS
China has a long history of involvement in GNSS projects and in 2000 it 
launched an independent Chinese system which was dubbed ‘BeiDou Satellite 
Navigational Experimental System’ and provided coverage at national level. 
Today, the third generation of BeiDou Navigation Satellite System (BDS-3) 
is undergoing rapid expansion to provide global coverage. With 23 satellites 
currently in operation, the new system is already providing services to 
customers both in China as well as in the Asia-Pacific region and implementers 
expect full global coverage around 2020.

Fueled by increasing demand for smartphone APPs, China’s output of GNSS 
technologies is booming, with an annual turnover of about 30 billion EUR for 
major GNSS companies. As such the Chinese market is becoming increasingly 

attractive to outside manufacturers 
and software developers seeking to 
take advantage of the potential of 
China’s GNSS market. 

As Chinese industry prepares to bring 
BeiDou products and technology 
into the international marketplace, 
the Chinese government is actively 
encouraging development of an 
internationally applicable knowledge 
base for related Intellectual Property 
R ig hts  for  GNSS  re l ate d  te ch . 
Domestic players are also becoming 
increasingly IPR savvy, however, 
with record numbers  of  patent 
applications in the area, it is crucial 
that  potent ia l  market  entrants 
develop a comprehensive IPR strategy 
before jumping on the China-BeiDou 
bandwagon. 

IPR AND BRANDING
As in any industry, reputation is 
the key to success for companies 
looking to operate in China. As 
such, obtaining protection for SME’s 
brand and associated products is 
essential to avoid potential misuse 
in the Chinese marketplace. As in 
the EU, this protection is primarily 
achieved through the use of registered 
trademarks, both for company name, 
logo and any tag-lines associated 
with the brand as well  as those 
relating to individual products or 
service packages. Trade mark law is 
territorial so applications must be 
made separately, either directly with 
the China Trade Mark Office (CTMO) 
or through use of relevant extensions 
provided for in the international 

registration system laid out by the 
Madrid Protocol and administered 
by the World Intellectual Property 
Organisation (WIPO).

China operates a strict ‘first-to-file’ 
system for trademarks so it is essential 
to register any marks intended for 
use in China as early as possible, 
preferably before even entering the 
market.  Companies which have 
failed to register early may find 
their trademarks already registered 
by domestic players, either to take 
advantage of the good reputation 
attached to the mark, or to sell the 
mark back to the European owner for 
an exorbitant fee. In addition to early 
registration there are some unique 
features of the Chinese trademark 
system that must be borne in mind 
when applying for registration in 
China.

Perhaps the first consideration is the 
further sub-division of categories laid 
out in the Nice classification system. 

Companies that  are conversant 
with the EU trademark registration 
system must remember to specify 
the sub-divisions relevant to their 
products, should they fail to do so the 
trade mark examiner handling the 
application may simply guess which 
categories are relevant and could 
leave important product categories 
unprotected. For example Class 9 
sub-division 0907 covers ‘Electronic 
communicat ion and navigat ion 
equipment’. However sub-division 
0905 only protects ‘Measuring tools’.

Secondly,  the unique nature of 
China’s written language and tonal 
pronunciation make it advisable 
practice for EU SMEs to formulate 
a Chinese language name for both 
their company and their products. 
Whilst this is not a legal requirement 
to do business in China, failure to do 
so may lead to Chinese consumers 
i mp o s i n g  t h e i r  o w n  n a m e  o n 
products with only European names. 
At the very least these names may not 
be flattering, Quaker Oats and Ralph 
Lauren being well known examples, 
now known in China as ‘Old man 
brand’ and ‘Three legged horse’ 
respectively. Furthermore, should 
this name then be left unprotected, 
competitors may freely adopt it, or 
even register the trademark rights 
for their own products and benefit 
from your hard won reputation. It 
is also good practice in China to 
consult with local public relations and 
marketing experts when choosing a 

IPR
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appearance, shape, colour, pattern or 
a combination of these features. It is 
worth noting that colour must be in 
conjunction with another feature in 
order to be registered as colour alone 
cannot suffice. Similarly where the 
colour constitutes the natural colour 
of the raw material of the product it 
will also not be able to form a part of 
the registered design.

D e s i g n  p ate nt s  are  appl i c ab l e 
primarily to aesthetic features of 
products.  Where the shape of a 
product serves a practical purpose, 
i.e. not just as an aesthetic feature, 
design patents may be vulnerable 
to invalidation; in these cases it is 
advisable to apply instead for an 
invention patent or UM patent. In 
recent years design patents have also 
been extended to cover Graphical 
User Interfaces (GUIs), even where 
these interfaces are not visible when a 
device is switched off.

As with other forms of patent, design 
patents have a requirement of novelty, 
and disclosure elsewhere, either 
outside or within China prior to filing 
for registration will render the patent 
invalid. 

Design patent registrations are usually 
granted within a year of application 
and are valid for 10 years from the 
date of filing, subject to annuity fees.

IPR

Chinese name as differing meanings 
of characters can lead to simple 
transliterated names conveying a 
negative message to consumers.

IPR AND HARDWARE 
SySTEMS
E s t a b l i s h e d  d e v e l o p e r s  a n d 
manufacturers of GNSS technologies 
will be well versed in the importance 
of  p ate nt  prote c t i on  for  t he i r 
inventions. However as a separate 
jurisdiction, prudence dictates that 
entry into and operation within 
the Chinese marketplace must be 
preceded by the development of a 
comprehensive patent portfolio in 
accordance with Chinese patent 
registration procedures. China offers 
different types of patent based on 
requirements and certain criteria:

Invention Patents: As in Europe, 
invention patents are granted for 
new and creative technical solutions 
or improvements to a product or 
process, provided that the technical 
solutions have a practical application. 
In China patents are not available for 
if they have been previously disclosed 
anywhere in the world before the 
patent application was filed in China.

Registrat ion takes between 3-5 
years. Once registration is completed 
inventions are granted 20 years of 
protection from the filing date subject 
to annuity fees.
 

Utility Model Patents: As in certain 
EU member states (Germany, Austria, 
Italy etc) Utility Model Patents or 
‘UMs’ protect products which have a 
new shape or physical structure. As 
UM registrations are often granted 
on a shorter timescale than invention 
patents and require only a ‘formality’ 
examination, it is common practice 
to make a parallel application for 
an invent ion and a  UM patent 
simultaneously, thus benefiting from 
short term protection of the UM until 
the invention patent is granted.

UM patent applications in China 
are usually granted within one year 
and offer 10 years protection from 
the filing date subject to payment of 
annuity fees. 

Design Patents: Design patents 
p r o t e c t  a  p r o d u c t ’s  p h y s i c a l 

GNSS Technology Can Facilitate a Safe Drive during Inclement Weather

GNSS Antenna for Highly Precise and Robust Applications

Visit us online:
btianjin.cn/171107           

The China IPR SME Helpdesk is a European Union co-
funded project that provides free, practical, business advice 
relating to China IPR to European SMEs. To learn about 
any aspect of intellectual property rights in China, visit 
our online portal at www.china-iprhelpdesk.eu. For free 
expert advice on China IPR for your business, e-mail your 
questions to:  question@china-iprhelpdesk.eu. You will 
receive a reply from one of the Helpdesk experts within 

three working days.

SEMICoNDUCToR 
ToPoGRAPHy
Registration of integrated circuit 
layout-design is available in China 
through the provisions laid out in the 
2001 Regulations on the Protection of 
Layout-Design of Integrated Circuits 
(ICs). Registration must be made 
with the State Intellectual Property 
Office (SIPO) and once granted, 
the protection is valid for 10 years 
from the date of application or of the 
first commercial exploitation of the 
IC. No extensions are available for 
such registrations and requests for 
registrations can only be made up to 
two years after the first commercial 
exploitation of a layout-design.

I t  i s  i m p o r t a n t  t o  n o t e  t h a t 
registrations made by foreigners 
will only be accepted by SIPO if the 
IC is first exploited either in China 
or in a signatory state to the TRIPS 
agreement. Once granted the rights 
holder has the exclusive right to 
reproduce the protected layout-
design or any component part of it 
and commercially exploit it as they 
see fit.

SoFTWARE AND IPR 
PRoTECTIoN 
Chinese copyright law provides 
specif ic protection of computer 
software. Copyright protection in 
China is automatic upon creation 
of the software in public domain. 
However, whilst this protection is 

theoretically extant from time of 
creation, Chinese courts will only 
accept physical, notarised evidence 
of copyright and wil l  disregard 
any verbal or unwitnessed physical 
testimony. As such, it is generally 
advisable to register copyrights with 
the Copyright Protection Centre of 
China (CPCC), which will grant a 
certificate of copyright.

For rapidly developing software which 
undergoes fundamental changes on a 
regular basis, for example web based 
software and applications or programs 
in ‘beta’ development released to a 
limited number of users, it is often 
impractical to apply for registration 
for each iteration of the software, a 
process which itself takes 30 days. As 
an alternative, software producers can 
have their software updates witnessed 
by a notary public who will prepare 
a document which constitutes valid 
evidence in Chinese courts. Where 
this document is generated outside 
of China, however, the claimant must 
legalise and domestically notarise the 
document for use in China.

DEvELoPMENT, RESEARCH, 
PARTNERSHIPS AND TRADE 
SECRETS
Following market entry it will be 
necessary for EU SMEs to source 
d i s t r i b u t i o n  p a r t n e r s  w i t h i n 
China, as well as manufacturing 
partners and perhaps research and 
development staff where appropriate. 
It is important to ensure throughout 
dealings with any domestic partners 
and staff that the IPR of an SME 
and products remains protected and 
enforceable.

Contracts, properly drafted and 
translated can provide comprehensive 
p r o t e c t i o n  a g a i n s t  p a r t n e r 
infringement and leakage of trade 
secrets to competitors or the general 
public. Trade secrets in China are 
defined as: “Any non-public technical 
or  bu s i n e s s  i n f or m at i on  w i t h 
commercial value that is guarded by 
confidentiality measures.”

Trade secrets are only protected 
under Chinese law if the claimant 
company is able to show that it had 
implemented a trade secret protection 
policy involving physical, technical 
and contractual measures. This must 
consist of physical barriers such as 
marking documents as confidential 
and locking them away when not 
in use, technical barriers such as IT 
security, and contractual barriers with 
appropriate terms of non-disclosure. 

Contracts  are  the key both for 
protecting against leakage of trade 
secrets in the event of employee 
transfers to competing companies, 
as well as the protection of core IPRs 
when engaging with manufacturing 
and distribution partners.

IPR
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Trends of E-Commerce 
in 2018

The Millennial Age paved the way for booming e-commerce businesses. From fashionable apparels to cosmetics, 
footwear, home and office needs, technology or electronic  products, books, food and services, even the hottest 
hotel and travel deals - or name everything you want - in just a few clicks, everything can be bought online! 

Addiction to online shopping and numerous mobile apps made it possible for consumers to shift from brick-and-mortar 
shopping to the convenient door-to-door delivery facility offered by online stores. Online banking has made life easier 
for many.

For top-tier cities like Beijing, Shanghai, Guangzhou and Shenzhen, majority of people take advantage of the expedience 
this e-commerce businesses offer.  

What are the e-Commerce trends to watch for in 2018? Let’s take a glance on how China will look like in 2018:

A s  c o n s u m e r s  b e c o m e  m o r e 
capable of purchasing whatever fits 
their lifestyle, the demand is more 
focused on high quality products. 
E-commerce companies are now 
gradually moving up the supply chain 
and innovative high quality goods 
for the satisfaction of customers. 
Thus, “mass production” is being 
controlled and more companies are 
aligning to the future of online retail. 
Sales will keep going strong and it 
will reach 7.5 trillion Chinese Yuan 
by 2018. 

QUALITY OvER 
QUANTITY

LEADING DIGITAL 
INNOvATORS

SOCIAL MEDIA + 
ECOMMERCE =  
SOCIAL COMMERCE

It has been proven that the key factor 
for the success of e-retail spending 
is because of the benefits that users 
can get from the apps they use. With 
a strict security of e-payment, users 
can link their bank accounts to their 
mobile apps and pay with ease. Alipay 
just recently launched a feature called 
“Pay with your Face” which allows 
a selfie to authenticate payments. 
With several options available, users 
can choose from their desired digital 
payment method. There’s going to be 
an epic battle between Alibaba and 
Amazon as Alibaba continues to buy 
e-commerce assets from around the 
globe. 

As social media becomes a daily 
staple, people can directly go to any 
social media platform and make a 
purchase. For example, this trend 
has set the bar high for Tencent’s 
WeChat since they integrated stores 
in their app. Social media platforms 
drive traffic to store pages. Power of 
social media has generated millions 
of sales for big companies and gives 
opportunities to even small scale 
entrepreneurs to be successful in their 
start-ups. China’s online retailers 
wil l  be more advanced in their 
sales, distribution, and marketing 
strategies.

654

E-BIZ

     如今每年的 11 月都有一个重大节日，那就是“双十一”购物狂欢节。这个由“马云爸爸”创建的淘宝网率先兴起的购
物节不仅彰显了中国人民的消费实力，更突出了电商的优势及在人们生活中日益不可替代的作用。无论是生活用品还是海
外奢侈品，无论是实体商品还是虚拟服务，你都可以在网上购物平台中得到满足。对于生活在这一趋势中的我们，尤其是
对电商从业者而言，了解电子商务的未来发展趋势尤为重要。2018 年的电商产业将有哪些发展趋势呢？让我们为您一一
列举。

     首先，淘宝已不再是什么“次品”或“劣质”的聚集地，更多的商家以自己的优质产品赢得了广泛的信誉和回头客。
人们的消费水平和购买力的提高也使得大家在选择商品时更注重产品品质。提高产品质量将成为未来发展的保障之一。
支付方式作为电子商务交易的必备条件，也得到了空前发展。目前指纹支付和人脸识别支付已面向大众推广，数字支付方
式将更加先进，个体购买者也将从中受益匪浅。

     社交媒体平台目前成为了在线消费和支付的一支不可忽视的力量。微博网红的店铺销售额有目共睹，微信支付和微店
等平台为朋友转账以及中小企业的发展提供了广阔市场及机遇。获取用户和消费者的渠道再也不是
传统的线下或个别的网店宣传，而是直接走向流量密集的区域，开展宣传攻势，实现营销增长。

     现代的消费者在购买产品的同时，也是在购买一种概念和体验。正如实体店铺的装修和环境会
大大影响消费者对产品的看法，线上电商店家反应的及时迅速、界面的友好程度等都影响着消费者
的决定。

     此外，品牌建设，货品交付周期等也将在未来被消费者更加重视。电子商务作为不可逆转的发展
趋势，未来还会出现哪些特点？让我们一同拭目以待。

BRANDING 
IS KING

SHOPPING ExPERIENCE 
MORE IMPORTANT

SHORTER
DELIvERY TIME

When asked why consumers love 
brands, they simply answer, TRUST. 
Not only does a brand create a 
difference, but it also provides safety 
and peace of mind. Although this 
trend began years ago, it will continue 
to rise and be up-to-date because 
people buy brands. Expect that Social 
Media agencies will offer more state-
of-the-art E-commerce solutions 
for store setup, design and product 
integration so that companies can 
craft a brand-driven marketing 
strategy.

In a recent survey, online shoppers 
looked for quality, value and top-tier 
shopping experience. Half the online 
purchases globally were made by 
Chinese, and this is expected to 
grow by 20% annually. Savvy social 
shoppers, whose income levels and 
household locations vary, make 
purchases from the biggest local 
e-commerce stores on a regular basis. 
Whether luxury or consumer goods, 
people are opting for this new trend 
and experience is more important 
than pricing. It’s going to get easier to 
buy things all over the Internet!

One critical key factor years ago in 
the e-commerce business was the 
delay in product deliveries. Due to 
this, online shops shifted to shorter 
delivery time. Same-day delivery is 
now viable in large cities by working 
with a trusted partner carrier. This 
enhances the customer’s passion for 
shopping. Quick shipping would 
encourage them to trust their brand. 
This is the top priority for online 
shoppers nowadays. In 2018, it is 
forecasted that 24/7 delivery will 
reduce the turnaround time of getting 
orders delivered even in small cities.

Indeed, Internet has changed so many aspects of life. With all the innovations that our modern technology has brought, 
we couldn’t tell how far these e-commerce trends would go.  At any rate, our need for personalized service and excellent 
customer satisfaction will keep us looking forward to new strategies of online retail business. It’s going to be an exciting 
2018 for e-commerce sales!

Visit us online:
btianjin.cn/171108           
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Legal Assistance

For the purpose of further guiding, regulating and promoting the development of outbound 
investments (“ODI”), on August 4th, 2017, the General Office of State Council issued a 
circular on forwarding the Guiding Circular of the National Development and Reform 

Commission, the Ministry of Commerce, the People’s Bank of China and the Ministry of Foreign 
Affairs for Further Guiding and Regulating the Direction of Outbound Investments ([Guo Ban Fa 
[2017] No.74]) (“Circular 74”). 

Current outbound investment regulation regime is mainly constituted by the Administrative 
Measures for Outbound Investment issued by the Ministry of Commerce (“MOFCOM”) on 
September 6th, 2014, ([Order of the Ministry of Commerce [2014] No.3]) (“MOFCOM Order No. 
3”), the Administrative Measures for Approval and Record-filing on Overseas Investment Projects 
effective from May 8th, 2014 (NDRC Order No. 9) and then further revised by the National 
Development and Reform Commission (“NDRC”) on December 27th, 2014 (NDRC Order No. 
20, collectively, “NDRC ODI Orders”) and the Administrative Provisions on Foreign Exchange of 
the Outbound Direct Investments of Domestic Institutions issued by the State Administration of 
Foreign Exchange (“SAFE”) on July 13th, 2009 (Hui Fa [2009] No. 30, “SAFE Circular 30”) and 
the Circular on Further Simplifying and Improving the Direct Investment-related Foreign Exchange 
Administration Policies issued by SAFE on February 13th, 2015 (Hui Fa [2015] No.13, “SAFE 
Circular 13”).

Circular 74, on the basis of above mentioned ODI rules, further classifies the outbound 
investments into three categories, i.e. encouraged, restrict and prohibited, and heralds supporting 
systems and policies to be constructed or issued to manage and distinguish investment activities 
as set out in three categories. 

We hereby mainly focus on the newly classified outbound investments categories introduced by 
Circular 74 as follows -

     2017 年 8 月 4 日，经国务院同意，发改委、商务部、人民银行和外交部联合颁布《关于进一
步引导和规范境外投资方向的指导意见》（国办发〔2017〕74 号）（下称“《指导意见》”），
在先前的对外投资“负面清单”基础上，进一步将对外投资划分为了“鼓励类”、“限制类”和“禁
止类”。其中，对鼓励类项目，投资企业在税收、外汇、保险、海关、信息等方面享受更好的条件；
对限制类项目，要求监管部门引导企业审慎参与，并结合实际情况给予必要的指导和提示；对“禁
止类”项目，采取切实有效的措施严格管控。《指导意见》引起各界关注。

     首先，文件指出限制境内企业开展与国家和平发展外交方针、互利共赢开放战略以及宏观调控
政策不符的境外投资，其中包括：1. 赴与我国未建交、发生战乱或者我国缔结的双多边条约或协
议规定需要限制的敏感国家和地区开展境外投资。2. 房地产、酒店、影城、娱乐业、体育俱乐部
等境外投资。3. 在境外设立无具体实业项目的股权投资基金或投资平台。4. 使用不符合投资目的
国技术标准要求的落后生产设备开展境外投资。5. 不符合投资目的国环保、能耗、安全标准的境
外投资。其中，前三类须经境外投资主管部门核准。

     其次，文件指出禁止境内企业参与危害或可能危害国家利益和国家安全等的境外投资，包括：
涉及未经国家批准的军事工业核心技术和产品输出的境外投资；运用我国禁止出口的技术、工艺、
产品的境外投资；赌博业、色情业等境外投资；我国缔结或参加的国际条约规定禁止的境外投资；
其他危害或可能危害国家利益和国家安全的境外投资。

     最后，文件明确指示支持境内有能力、有条件的企业积极稳妥开展境外投资活动，推进“一带
一路”建设，深化国际产能合作，带动国内优势产能、优质装备、适用技术输出，提升我国技术
研发和生产制造能力，弥补我国能源资源短缺，推动我国相关产业提质升级。

     《指导意见》延续了目前对外投资管理以备案制为主的监管原则，对现有“负面清单”进行了
调整，进一步反应了近期对于对外投资项目管理趋势的变化，对于企业对外投资项目选择及境外
投资类私募股权基金的设立加强了监管的力度。《指导意见》的出台将进一步影响目前境外投资
项目类型及投资架构的选择。 

outBound InveStmentS

Manuel Torres
(Managing Partner of 

Garrigues China)

Lucy Luo
(Principal Associate)

Echo Shen
(Corporate Associate) 

new trend on 
Prohibited Category was first promulgated by MOFCOM 
Order No. 3, while NDRC ODI Orders do not expressly set 
any prohibition. Circular 74 unifies the Prohibited Category 
with NDRC and MOFCOM, the two major ODI approval 
administrative divisions by clearly indicating that it is 
prohibited for domestic enterprises to engage in outbound 
investment projects that harm or are likely to harm national 
interests or national security, including:

i. Outbound investments that involve export of core 
technologies and products in the military industry of China 
without prior approval of the state;
ii. Outbound investments that utilize technologies, 
processes or products prohibited from export by China;
iii. Outbound investments in gambling, pornography, etc. 
sectors;
iv. Outbound investments prohibited in international 
treaties to which China is a party or has acceded; and
v. Other outbound investments that endanger or may 
endanger the national interests and security of China.

Among the five prohibited sections, it is worthwhile to note 
that from legal perspective, currently there is no explict 
definition of core technologies and products in military 

industry under section i, therefore, any outbound 
investment involving technology license and 
technology transfer in military industry shall 
pay close attention to the definiton to be further 
clarif ied and/or consult  both NDRC and 
MOFCOM as the case may be.

Regarding technologies, processes and products 
prohibited from export by China, the primary 
resource is Catalogue of Technologies Prohibited 
or Restricted to Be Exported in China ([Order 
of the Ministry of Commerce and the Ministry 
of Science and Technology [2008] No. 12])   
issued by MOFCOM and Ministry of Science 
and Technology and batches of Catalogue of 
Prohibited Exports issued by MOFCOM and 

General Administration of Customs in recent years 
(hereinafter referred to as “Catalogues”). Furthermore, 
Measures for Administration of Technologies Prohibited 
or Restricted to Be Exported intentionally exclude the 
export of nuclear technology and technologies in relation 
to dual-purpose nuclear products, dual-purpose chemical 
products, dual-purpose biological products, missiles, 
national defense and military products. Extra research 
shall be undertaken if the outbound investment project 
may trigger any export of above mentioned technologies 
and/or processes. 

Circular 74 provides that restrictions will be placed on 
outbound investments which go against China's diplomatic 
policy of pursuing peaceful development road, opening-up 
strategy of mutual benefits and win-win results, or macro-
control policies, including:

i.  Outbound investments carried out in sensitive 
countr ies  and regions that  have not  establ ished 
diplomatic relationship with China, those with wars or 
those restricted by bilateral or multi-lateral treaties or 
agreements concluded by China;
ii. Outbound investments in real estate, hotels, cinemas, 
entertainment and sports clubs, etc.
iii. Setting up equity investment funds or investment 
platforms abroad without specific industrial projects;
iv. Outbound investments carried out by using backward 
production equipment that fails to meet the technical 
requirements of investment destination countries; and
v. Outbound investments that fails to meet environmental 
protection, energy consumption or safety standards of 
destination countries. 

Legal Assistance

PRoHIBITED CATEGoRy RESTRICTED CATEGoRy
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Section i, ii and iii under the restricted category shall 
obtain prior approvals from relevant authorities. It has 
been the first time the Chinese government expressively 
restricts outbound investment in real estate, hotels, 
cinemas, entertainment,  sports clubs and equity 
investment funds or platforms without specific industrial 
projects and the recent outbound investment record shows 
in August 2017, no said projects obtained ODI approvals 
from MOFCOM. 

Although Circular 74 does not include “sensitive industry” 
regulated by NDRC Order No.9 and the “sensitive 
industry” regulated by MOFCOM Order No. 3 in the 
Restrict Category, based on our communication with 
competent authorities, said restriction shall still apply and 
the approvals issued by NDRC and MOFCOM are still 
compulsory.

However, whether approval procedure or record-filing 
administraton shall apply to the fourth and fifth sections 
of the Restricted Category is still unclear, which needs to 
be clarified by competent authorities.

Legal Assistance

ENCoURAGED CATEGoRy

Circular 74 shows that the Chinese government intends 
to support competent and eligible domestic enterprises 
to actively and prudently carry out investment activities 
abroad. In order to press ahead the “One Belt, One 
Road” strategy, deepen international production capacity 
cooperation, foster output of domestic advanced 
production capacities, good-quality equipment and 
applicable technologies, improve China's capacity in 
technology research and development and manufacturing, 
make up the country's shortage in energy resources, 
and promote the quality improvement and upgrading of 
relevant sectors in the country. The Encouraged Category 
includes following items:
 
i. Outbound investments in infrastructure that is 
conducive to construction of "One Belt, One Road" 
init iative and interconnection with neighboring 
infrastructure;

ii. Outbound investments that can drive the output of 
advantageous production capacity, high-quality equipment 
and technical standards;
iii. Investments cooperated with overseas high-tech and 
advanced manufacturing enterprises and encouraging 
establishment of research and development centers abroad;
iv. Offshore oil and gas, mineral and other energy resources 
exploration and development on the basis of prudent 
assessment on economic benefits;
v. Investments that expand agricultural cooperation 
with foreign countries and carry out mutually beneficial 
investment cooperation in fields such as agriculture, forestry, 
animal husbandry, side-line production and fishery; and
vi. Outbound investments in service fields such as business, 
culture and logistics, and supporting qualified financial 
institutions in establishing branches and service networks 
abroad to develop business in compliance with the laws.

Outbound investments in the Encouraged Category would 
enjoy several preferential policies regarding taxation, foreign 
exchange, insurance, custom, information etc., which will be 
legislated and released by relevant authorities. 

CoNCLUSIoN
It is evident that Circular 74 has several adjustments and 
supplements to the current ODI regulation regime. It plays 
an important role in further instructing the direction 
and management of outbound investments. Though the 
classification and some concepts set forth in Circular 74 are 
still relatively general, it is expected that relevant authorities 
will promulgate more specific rules and definitions in this 
regard. Apart from a series of preferential policies to be 
issued in the near future, Circular 74 also refers that several 
new systems will be implemented to regulate outbound 
investments, such as “the blacklist system for overseas 
investment” and “the capital fund rules for outbound 
investment made by state-owned enterprises”. We will keep 
a close watch on the practice and implementation measure 
to be promulgated by relevant authority in this field.

Kelvin Lee, PwC Tianjin

In brief 
After the release of administrative 
principles of the tax reform by the 
US Treasury Secretary and White 
House National Economic Council 
(NEC) in April this year (hereinafter 
referred to as “the Principles”) 
and the release of joint statement 
outlining the key principles and 
goals for comprehensive tax 
reform by the US government and 
Congressional Republican leaders 
later in July (hereinafter referred 
to as “the Joint Statement”), how 
the US is going to push forward 
the tax reform has attracted a lot 
of attention. On September 27th, 
the US government, House Ways 
and Means Committee and Senate 
Finance Committee jointly released 
a unified framework for tax reform 
(hereinafter referred to as “the 
Framework”), aiming to build a 
taxation regime that could promote 
the economic growth of the US, 
reduce the tax burden of middle-
class families and protect jobs in the 
US.

     继 4 月美国财政部长和白宫国家经济委员会发布了税改纲要以及 7 月美国政府和共和
党领导人发布了关于全面税改原则性内容和目标的联合声明之后，美国税改进程如何推进
一直备受关注。美国当地时间 9 月 27 日，美国政府、众议院筹款委员会与参议院财政委
员会发布了税制改革方案的框架性文件（以下简称“税改框架”），旨在建立有利于美国
本国经济发展、降低美国中产家庭负担，保护本国就业机会的税收制度。框架对企业所得税、
个人所得税、跨境税制都做了调整。

     首先，税改框架拟将企业所得税降至 20%，以低于世界工业国家的平均企业所得税率 
22.5%。同时，拟对中小型穿透实体的经营所得征税，最高税率不超过 25%。税改框架还
拟取消企业的替代性最低限额税，并考虑采取措施减少对企业所得的双重征税。

     在跨境税制方面，税改框架宣布将属地征税取代目前的全球征税体制。当美国母公司对
境外子公司的控股达到 10%，其从该境外子公司取得的股息红利可以免征企业所得税。此
举旨在鼓励境外利润回归美国。

     最后，税改框架拟将现行的 7 级个人所得税税率简并为 3 级，分别为 12%、25% 和 35%，并保留对于高收入纳税人
增加一级税率的可能性以保证税负公平。同时，还拟取消个人的替代性最低限额税和遗产税。

     从跨国企业角度来看，涉足中美间贸易或投资的企业都需要积极应对美国税改可能带来的机遇和挑战。美国税改对这些
企业的影响是多方面的，包括贸易市场、生产地点和研发地点的选择、投资模式、资本结构、资金回流等。为此，企业可
能需要进行必要的重组或调整商业模式，以更好地适应美国税改带来的全球税收新环境。

In detail
Highlights of the Framework 
include (please refer to Appendix 
for the detailed comparison 
between current tax regime and the 
Framework):

CoRPoRATE INCoME 
TAx REFoRM

■ The Framework proposes to 
reduce the current corporate 
income tax (CIT) rate to 20%, which 
is below the 22.5% average of the 
industrialized world. Meanwhile, it 

calls for a maximum CIT rate of 25% 
for certain pass-through business 
income. It also plans to eliminate 
the corporate alternative minimum 
tax (AMT) and consider methods to 
reduce double taxation of corporate 
earnings.

■ Regarding expenses items, the 
Framework proposes to allow 
immediate write off (or expense) 
of cost of new investments in 
depreciable assets other than 
structures made after September 
27th, 2017, for at least five years. 

Tax & Finance

outlook for the proposed 
uS tax reform

the uS government releases new tax reform framework
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Tax & Finance
Moreover, deduction for net interest 
expense incurred by C corporations 
is proposed to be partially limited, 
while no relevant details are 
disclosed.

CRoSS-BoRDER TAxATIoN

■ The Framework states that the 
current US worldwide tax system 
will be replaced by the territorial 
tax system. In such a case, dividends 
received by a US company from 
foreign subsidiaries (in which the 
US parent owns at least a 10% stake) 
will be exempted from CIT. This 
aims to encourage US companies to 
repatriate foreign earnings.

■ As part of the transition to this 
new dividend exemption system, 
the Framework proposes to treat 
foreign earnings that have already 
accumulated under the old system 
as repatriated, and subject that to a 
one-off repatriation tax. Different 
tax rates will apply to accumulated 
foreign earnings held in liquid 
assets and accumulated earnings 
held in cash or cash equivalent.

■  Border Adjustment Tax (BAT) is 
not included in the Framework this 
time, which is consistent with the 
declaration in the Joint Statement 
that BAT would not be considered 
in the tax reform.

INDIvIDUAL INCoME 
TAx REFoRM

■ The Framework proposes to 
reduce the current seven individual 
income tax (IIT) brackets to three, 
with the rates set at 12%, 25% 
and 35%, while leaving open the 
possibility of providing a fourth 
higher tax bracket for upper-income 
individuals to keep tax fairness. The 
Framework also calls for repealing 
the individual AMT and estate tax.

■ Regarding deduction items and 
tax breaks, the Framework plans 
to double the annual standard 

deduction and increase child 
tax credit. While the Framework 
considers repealing most itemized 
deductions, tax incentives for 
mortgage interest and charitable 
donations generally will be 
preserved.

■  As for carried interest which is 
currently taxed at capital gains rates, 
it was once proposed to be taxed 
at ordinary rates in a previous tax 
reform plan but it is not mentioned 
in the Framework this time.

The Framework basically extends 
the main proposals in the Principles 

Enterprises trading 
with or having 

investments in the 
US need to assess 

what challenges and 
opportunities the US 

tax reform may bring

Tax & Finance

and Joint Statement and offers a 
number of detailed guidelines for 
tax reform. It is worth noting that the 
Framework serves as a template for 
the House and Senate Tax Writing 
Committees to develop legislation, 
which needs to be negotiated by 
House Ways and Means Committee 
and Senate Finance Committee and 
then voted by the Senate, and finally 
signed into law by the President. 
Therefore, attention needs to be 
paid on whether the details of the tax 
reforms may change. Nevertheless, 
every step of the US tax reform will 
affect all economics in the world, 
including China.

The takeaway
Currently, a lot of countries other 
than the US have moved their own 
tax reform forward.  China has 
also reconsidered and improved its 
own tax system, as well as its tax 
administration environment, with 
the following objectives:

■ Attracting continuous foreign 
investments to China;

■ Promotion of growth and 
business activities in China; and

■ Improving competiveness of 

“Made in China” products and 
services overseas.

In recent years, China has been 
steadily advancing and improving 
its tax system. The Business Tax 
to Value Added Tax (VAT) reform 
has been completely implemented 
in 2016 to reduce the tax burden 
of enterprises and China is now 
moving onto IIT reform and 

updating the Tax Collection and 
Administration Law; in addition, 
amendments to other tax legislation 
are also in the pipeline. Meanwhile, 
the Chinese government has also 
issued a series of incentives to 
attract foreign investments and 
make administration environment 
friendly. In particular, the recently 
released 22 Measures proposes a 
tax deferral treatment for the direct 
reinvestment of profits derived 
within China by foreign investors 
in the State’s encouraged projects 
provided that certain conditions 
are met. It also extends the scope of 
Service Outsourcing Demonstration 
Cities. We believe that, besides 
short term measures to deal with 
the impact of US tax reform, the 
Chinese government would keep 
moving forward at its own pace to 
achieve its own established goals 
and strategies.

From the perspective of 
multinational enterprises (MNEs), 
enterprises trading with or having 
investments in the US need 
to assess what challenges and 
opportunities the US tax reform 
may bring, especially during the 
process of deciding the place of 
markets, location of production 
and R&D centre, investment mode, 
capital structure and repatriation of 
capital, etc. In this regard, they may 
need to restructure or adjust their 
business models to adapt to the new 
tax environment in the US.

We will share our observations on 
the tax impact on MNEs brought 
about by the changes of the US tax 
rules and how they should react in 
our future News Flash. Meanwhile, 
our US Individual Tax team will 
introduce the details of IIT reform 
in the Framework and its potential 
impact in a separate News Flash. 
Please stay tuned.

Visit us online:
btianjin.cn/171110
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By Betsy Taylor

HR management programs are basically a group of systems designed 
to streamline HR management, in particular operations such as 
recruitment, screening, hiring as well as evaluation. Human Resource 

Management programs are used by HR departments and agencies looking for 
new talent along with reliable performers, and offer a wide array of certain 
modules like time and expense tracking, payroll management, benefits 
management and attendance. There are also particular software programs that 
offer features like self-service learning portals and fingered as well as smart 
reporting. BambooHR is considered to be the leader in this aspect, but there 
are several others that can help boost your company’s HR practices.

HR Software Programs in China
T 5op     人力资源管理一直以来都是一个系

统化的工作，包括简历筛选，应聘者
分类，发送通知邮件，绩效考评、福
利待遇和工资发放、人力管理等等。
目前在 APP 商店中已有不少好用又易
上手的软件可以用来协助人力资源部
门人员推进工作，提高效率。本文将
主要介绍 5 款相关软件。

     首先是 BambooHR，它的人力资
源信息系统（HRIS）做得很好。HRIS
以前通常被认为是大型企业才需要的，
但越来越多的轻量级、体验友好，同
时便宜实惠的 HRIS 产品可以帮助中
小企业更好得管理人员。可以跟踪员
工入职，文书审批，政策通知和其他
人力资源流程。BambooHR 是非常
好的选择，它的价格相对便宜，易于
与其他系统集成，内置大量标准功能，
包括应聘者跟踪，入职清单，文件签
名等。

     People 是 2015 年最佳人力资源
管理奖的获得者，它是一个简单的人
力资源管理平台，用于员工追踪、记
录和离职处理等。

     Zoho 是一款轻量级的在线 HR 人
力资源管理系统，可进行员工档案管
理、考勤、工时统计、绩效考核、个
性化定制等，将企业人力资源部门的
日常工作自动化，节约人力与时间。
另外，它还可创建自定义表单，用于
入职培训、员工福利、出差、离职等
事务的管理。可自定义函数并与第三
方应用程序无缝连接。

     Gusto 是一家面向中小企业的薪资
管理解決方案 SaaS 供应商，自动帮助
企业缴纳员工的个人所得税并将工资
转到员工账户。其亮点在于能够为用
户提供简单快捷的薪资管理服务，数
据安全也有保障。用户只需 10 分钟便
可在 Gusto 上完成注册并使用。用户
可以自动设定工资管理时间表；Gusto
会快速计算薪资、添加津贴和奖金，
并自动计算、支付用户个人所得税，
提交电子申报表； 最后，Gusto 还可
以生成明细的支出和交易报告。

     此外，TribePad 软件同样提供了
人力资源所需的主要功能。
 
     人力资源管理软件目前也出现了一
些新趋势，如其功能不再局限于普通
人力管理工作，还包含了奖励学习、
评估业绩表现。其移动便捷的特点也
帮助人力资源管理操作起来更加便捷。
低成本的视频通信服务更提升了招聘
和沟通效率。愿这些软件可以为您的
工作助力。

This program happens to be the winner of 
the 2016 Best HR Software Award. It is a 
reliable and popular online HR software 
service which is designed for both small 
and mid-sized businesses.

BambooHR1

HR HR

People2 This is the winner of the best HR 
Management Award for the year 2015. It 
is quite simple Human Resource platform 
for employee management operations, 
including time tracking, records and leaves.

Zoho Recruit program has won the 
Customers’ Choice award for the year 2016. 
It is mainly a cloud-based recruitment portal 
that comes with numerous customizable 
features.

Zoho Recruit 3 TribePad5 This software delivers all the vital 
functionality any HR company would 
anticipate from an updated social application 
tracking system with much more.

This platform has won the Expert’s Choice 
Award. The software provides benefits 
and workers’ compensation insurance to 
businesses along with payroll.

Gusto4

How to Choose the Best HR Software Program
HR software programs, which are also known as the HR program solutions, HR management software, HR information 
systems, make management of a growing workforce a lot more efficient. These programs help streamline as well as automate 
the conventional functions of an HR department of payroll, benefits administration and employee tracking. Still, choosing 
the top HR program for small, mid-sized or even a large business can be a very challenging experience, which is why it is 
imperative that you learn about each of the top programs available in the market so that you can familiarize yourself with 
the fundamentals of top HR software programs.
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Advantages of Getting the Best HR Software

◆ Improved The Recruiting Process 
If you intend to scale your workforce easily, the best-
of-breed and extremely effective recruiting as well as 
applicant tracking tool would perhaps be the best option. 
Such solutions help post job vacancies automatically to 
the job boards and various social media portals. Likewise, 
it can help simplify candidate’s tracking and help improve 
the on-boarding of new talent.

◆ Streamlined Administrative Activities – Integrated 
HR programs’ prime objective is to replace the variety of 
various standalone HR applications and to automate the 
fundamental HR functionalities in just one system.

◆ Advanced Practices – Top HR programs help 
businesses make certain that their best employees are 
duly acknowledged and rewarded so that they can stay 
with the company and continue to perform great. Several 
types of talent management tools greatly help you do that: 
varying from performance appraisals, gathering associate 
feedback to employee trainings and other development 
tools. Merits of using such tools lead to increased 
retention rates, higher morale, and superior level of 
employee productivity.

Latest Trends of Top HR Software Programs

◆ Gamification
New HR managers pay utmost attention to rewarding 
e-learning along with outstanding performance, 
which is why they recommend including the 
Application Tracking Systems that help evaluate 
success at the end of each year. Without any doubts, 
the ATSs are valuable for the managers as they help 
distinguish the successful from the unsuccessful, and 
make smart choices for their companies.

◆ Mobile Human Resource
This has become more of a prerequisite than a trend, 
knowing the fact how decentralized the teams can be 
these days. Mobile functionality helps growth and 
continues to grow, which means that career will be 
entirely mobile-optimized and the application process 
will take place exclusively through mobile devices.

◆ video Communication
The most up-to-date trend among top HR software developers is to offer low-cost video communication for their 
clients, namely to authorize the recruiters to schedule video interviews and help them decide. Due to the fact that  
more and more jobs are now getting home-based, this trend is anticipated to qualify as one of the prime recruitment 
mechanisms in near future.
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elon musk's Idea of neuralink
By Max Rogers

Elon Musk, the founder and CEO of Tesla and SpaceX, is running a 
company called Neuralink that will try to connect human brains to 
computers! Yes, this sounds insane and a bit frightening but it is likely to 

benefit a lot of people. Let's see what's in the background of this venture.

WHAT DoES NEURALINk INvoLvE?
This invention is largely based on neural lace technology, which implants 
very small electrodes into brain cells. That technology could be utilized for 
direct computing capabilities among others. Elon Musk and his team of 
experts are developing a brain-computer interface through the Neuralink 
company. This interface is focused on tiny devices that will be inserted into 
the human brain. Neuralink has been registered as a “medical research” 
company in California and it will mostly be funded by Elon Musk.

At the World Government Summit that took place in Dubai early this year, 
Musk said that people should evolve into some type of cyborgs in future in 
order to achieve artificial intelligence. A merger of machine and biological 

     颠覆汽车业、发射火箭、殖民火星已
经无法满足“钢铁侠”马斯克的野心，
这位身价亿万的企业家还想让人脑与电
脑相连，来帮助人类赶超机器！这位现
年 45 岁的亿万富翁埃隆 • 马斯克（Elon 
Musk）推动成立了医学研究与应用公
司 Neuralink，该公司已于去年 7 月在
加州注册，试图通过研发“神经织网”
（neural lace）技术，在人脑中植入电
极以便与电脑直接交流。

     人们可能会问，Neuralink 的目的是
什么？ Neuralink 将聚焦于创造能植入
人类大脑的设备，终极目标是帮助人类
与软件合二为一，而从追赶上人工智能
的脚步，并与计算机直接通信。其解决
方案是开发一个“脑机接口”，即通过
颈静脉传输在大脑皮层中植入一层人工
智能内壳，拓展人类认知能力的极限，
例如通过脑部活动直接与电脑无线交流，
在机器上直接上传或下载人脑思想等。

     公司很可能沿袭马斯克创业前期先试     
水的经营理念，第一个 Neuralink 的产
品很可能被用于治疗一些严重的神经障
碍，如重度抑郁症和癫痫。此外，脑电
脑界面可以帮助遭受截瘫的患者再次行
走。尽管 Neuralink 公司成立为医疗研
究公司，但该技术也将用于医药以外的
其他行业。

     如果证明了产品的有效性和安全性，
并得到政府机构批准后，该公司产品将
有可能进行表层大脑手术以提高人类的
认知能力。最近几周 Neuralink 将美国
脑神经科学的顶级科学家也纳入麾下，
看得出马斯克和 Neuralink 对将人机相
连的想法可是很认真的，愿人类可以从
这一技术中受益。

Human BraIn connected to computer
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intelligence would make humans 
economically valuable, as Elon 
Musk stated. That will let humans 
make symbiosis with computers 
and become more intelligent beings. 
Neural lace will prevent people 
from becoming a house cat to AI-
based devices, as he said.
 
WHAT'S THE PURPoSE 
oF NEURALINk?
One may ask, what's the purpose 
of Neuralink? By merging with 
software, humans will be able 
to keep pace with the latest 
advancements and updates in 
artificial intelligence. The possible 
purpose of these enhancements is 
memory improvement and direct 
communication with computers. 
That means the people will 
be capable of downloading or 
uploading their thoughts from 
or to a computer in no time. The 
product in question is meant to 
allow humans to develop cognitive 
functions. 

The current brain-computer 
interfaces are mostly one-way only, 
enabling people with brain injuries 
to perform some communication 
tools and motor control. Musk 
wants to develop a two-way brain-
computer interface with much more 
possibilities. These types of brain 
computer interfaces (BCI) only 
exist in science fiction today. 

In medicine, multi-electrode array 
technology has been used in the 
treatment of epilepsy, Parkinson’s 
disease and the similar illnesses of 
the nervous system. However, there 
are only tens of thousands of people 
in the world with such stimulating 
devices, while only very few patients 
have complex medical implants 
inside their heads. That's because 
it's very invasive and dangerous 
to perform such operations on 
the human brain, and it's only 
recommended as a last resort for 
those who have exhausted all the 
available medical options. By the 
way, most healthy individuals aren't 
comfortable with the brainchild 
of opening the skull to implant a 
device into the brain.

The new medical research will 
help us better understand how 
our brain works. That said, neural 
lace will serve as a pioneer surgery 

technology, involving a variety 
of implant devices and software 
methods based on the brain-
computer interfaces. Neuroscience 
experts say we know very little about 
how the neurons communicate in 
the human brain, so that it's crucial 
to collect data on those neurons by 
means of methods. That involves 
implantation of electronics inside 
the skulls. 

According to The Journal, the first 
Neuralink's products are likely to be 
utilized for treatment of some severe 
neurological disorders like major 
depression epilepsy. Furthermore, 
brain-computer interfaces could 
help patients suffering from 
paraplegia walk again. Although 
Neuralink was founded as a medical-
research company, this technology 
will be also used in other industries 
beyond medicine.

TECHNICAL APPRoACH 
oF NEURALINk

Essentially, this technology is based 
on a whole-brain interface (also 
called wizard hat for the brain) 
that uses a network of very small 
electrodes. Each of those electrodes 
is linked to brain cells, enabling 
humans to wirelessly communicate 
with the surrounding world, as 
well as with computers and with 
other people's brains who have 
such an interface embedded in 
their head. Neuralink works on the 
so-called neural lace technology, 

Visit us online:
btianjin.cn/171112

which is capable of transmitting 
our thoughts by implanting brain 
electrodes. Aside from thoughts, 
this technology would allow us 
to share our anxieties, hopes, and 
fears. Moreover, it would enable 
us to connect to the Internet at the 
biological level!

By means of a brain extension, this 
human-computer interface can let 
us develop cloud-based AI. This 
way, people would share thoughts 
directly through “uncompressed 
communication” instead of 
“compressing” their thoughts into 
the certain language (sentences 
and words) and then having other 
people “decompress” that package 
of words. It's a loss making process 
that takes time. Neuralink has a 
goal to integrate cloud based AI 
into humans that will be used as 
an additional faculty. That will be 
possible by connecting the brain to 
ultra-high bandwidth interfaces.

However, it's very difficult to create 
a bandwidth interface that would 
be compatible with the nervous 
system. A large amount of data 
has to be transferred wirelessly 
between computers and brains at an 
ultra high speed in order to allow 
bandwidth to interact with millions 
of neurons at once. The creation 
of seamless, genuine BCIs requires 
stimulating and observing an array 
of neurons that could consist of 
several billions of neurons. A single 
neuron creates about 5 kilobytes 
(5,000 bytes) of information per 
second. That means the bandwidth 
is supposed to handle a few terabits 
of information per second to 
interact with 10 million neurons at 
a time. That's because the human 
brain contains around 100 billion 
neurons, approximately 22% of 
which is closely connected to high-
level cognition. This presents one of 
the biggest challenges for Neuralink 
and Elon Musk.

WHAT Do WE WANT THE 
FUTURE To Look LIkE?

Elon Musk said about neural laces: 
“If somebody doesn’t do it, then 
I think I should do it.” However, 
there must be something that will 
connect human brain and computer 
programs. Musk has stated at the 
Vox Code Conference that the best 
solution is an AI layer that would 
act as a 3rd digital layer working 
symbiotically between a human and 
machine. He added that Neuralink 
is centered on the bandwidth, i.e., 
the connection between a person 
and his/her "digital version," in 
particular output. As previously 
stated, that brain-computer 
interface has the main goal to help 
humans improve themselves in 
terms of intelligence.

Musk occasionally responds to 
his fans on Twitter, informing 
them about the latest progress 
on “neural lace” achievements 
of Neuralink. Unfortunately, he 
doesn't completely reveal the new 
achievements and only replies from 
time to time over there.

Hopefully, Elon Musk's mission 
will make the best out of digital 
intelligence and benefit humanity 
in future.BRAIN TREE
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Architecture

Man has always had a close link with nature 
and our need for connection is still apparent 
today in many ways. One of these is the 

comforting psychological reaction we have when we 
see and use wooden structures. From houses that are 
built entirely of wood to ones which have interior or 
exterior wooden finishes, the effects - such as a sense 
of peace and tranquility -  are easily perceptible as also 
being one of the reasons why so many people choose 
this material for finishing their home: inside and out!

But the motives for using wooden finishes are even 
more complex: wood is a renewable resource and 
actually carbon negative because it consumes CO2 
when growing. Also, it is an economical material, as 
wooden structures and finishes can lead to reduced 
construction costs. It has a high aesthetic value and 
can be used in scores of different colors, textures and 
shapes. Technology today can be easily employed to 
solve all the drawbacks of wood, like lesser rigidity 
than other materials, sensitivity to water, fire or 
decay. Solutions range in aspect from traditional 
looks to contemporary ones, from natural to creative.

Wood is a versatile material and it can be employed 
in a wide array of contexts. Starting with wood 
finishes which reflect a traditional look, we have 
to mention the many thousands of years in which 
wood was used for architecture in different parts 
of the world, all of which led to the exquisite 
refinement of its aesthetics, solutions and details. 
Not just Chinese traditional architecture, but also 
Scandinavian, Japanese or vernacular architecture, 
have all provided a series of different styles for the 
use of wood which are used even today as inspiration 

     过去我们为大家介绍过建筑外墙的金属饰面，本期
我们将带读者朋友一起走近木饰面，了解这一材质通
过建筑外墙给人们带来的独特美以及众多优点。

     木料作为人类历史上最原始的建筑材料，一直持续
发展到今天。虽然我们已经有了砖石金属等更多的建
材选择，但是木材依然以其不可替代的地位在建筑中
发挥着自己的作用。近年来随着年轻人审美成为主流，
木制品在生活用品、装饰、家居以及建材市场显得异
常火爆。主要原由还是木制品带给人们的感受：原始、
安宁、清新以及温暖感。将木材用于家居内部装饰并
不鲜见，而用于外墙饰面则对木材的质量和设计提出
了更高的要求；当然了，在技术发达的今天木制品的
很多缺点已被一一解决。

     选用木材作为外墙饰面有环保因素的考量：木材是
可再生资源，同时是一种经济的建筑材料。在外观设计
方面，木材以其质地、纹理、颜色丰富较容易实现建
筑设计的美学要求。此外，木料通常与外墙有一定距离，
这很好地帮助建筑实现良好的通风和降温。

     如果你留心观察，会发现木材在建筑和空间装饰中
多用于博物馆、图书馆、咖啡厅、Spa 中心等场所。
木材的独特气质与这些场所的功能完美结合，喜爱小
清新和朴素美的你也可以试着在自己的家居装饰中加
入木制品元素哦。
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Architecture

for a modern yet tradition-infused 
aesthetic. We can see this solution 
being employed a lot for country 
houses and summer or winter 
retreats worldwide, where the goal 
was to harmonize the building with 
its natural surroundings. 

For those with more contemporary 
taste, a minimalistic or 
technologically directed modern 
façade solution using wood will 
create a contemporary home in 
the middle of nature, especially 
when wood is used in combination 
with glass surfaces, state of the art 
technical details and in harmony 
with the landscape. This shows a way 
of bringing contemporary comfort 
and lifestyle into nature while still 
responding to it and having a close 
link with its surroundings.

In the urban scene, wood is still 
widely and beautifully used for 
finishes, giving a personal and 
warm touch to any structure. In 
some areas or situations, even if 
a different structure is preferred, 
finishing the building with a 
wooden façade will potentially have 
lots of benefits. And the solutions 
are up-to-date to all requirements of 
modern era buildings: for example, 
a lot of times the plane of the wood 
finish is set at a distance from the 
exterior structural walls of the 
building to create free space for air 
ventilation. You can use it to define 
the whole envelope of the building 

– for a coherent uniform look – or 
mark a special part or volume with 
wood. In this case the wood finish 
contrasts and complements other 
materials of the façade, thus creating 
an interesting modern composition. 

Fine-tuning your design, you can 
discover the different essences of 
wood with unique textures and 
colors, ranging from cherry red, 
to mahogany dark brown or light 
colored myrtle burl or oak. Wood 
can be left rough textured or can be 
finished smoothly. 

When employed on a façade, there 
are a variety of ways you can do this 
in order to get different effects based 
on your taste, needs and budget. 
Generally the most economical 
finishing type is to use planks of 
wood, disposed horizontally – to 
emphasize the horizontal dimension 
– or vertically, emphasizing the 
height of the building. These 
wood tiles are fixed with metal 
pieces to structural walls or have a 
separate substructure designed for 
the façade. There are examples of 
museums or other more complex 
programs which even used curved 
wood, in this case being able to even 
generate a free form façade. 

Also very popular seem to be the 
uses of wood for interior finishes. 
Wooden decks or parquet flooring 
are literally everywhere, being 
much appreciated for their warm 
nature and comfort and easy way 
of mounting. But more and more, 
we can find wooden partition walls, 
ceilings or vertical finishes inside 
different architectural programs, 
like libraries, coffee shops and even 
special parts of residential homes. A 
contemporary example of this could 

be a wooden partition wall which 
also acts as furniture, designed in 
a creative modern way: with niches 
for sitting, storage space and display 
spaces. Or a small Scandinavian 
style sauna inside your bathroom. 
Or the impressive entrance to a 
contemporary Opera.

Being so warm, calming and 
comfortable, we find wood finishes 
more and more on the interior and 
exterior of our living and working 
spaces, as solutions and possible 
creative ideas become increasingly 
accessible, economical, unique and 
attractive. So embrace wood and try 
out a solution on your new interior 
or exterior design!
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     看过我们的过往期刊的朋友对酒店
业一定不会陌生。从过去的一些业内
人士的访谈记录和报道中，我们也了
解到不少该行业的乐趣与挑战所在。

     当然，酒店业不单单包括我们所熟
知的住宿服务部分，还包含餐饮、旅
行在内。这类服务的共同特征是以大
众的闲暇时间和出行需求为依托，所
以提供更好的服务、口碑以提高市场
份额成为酒店业始终需要关注的问题。
在此基础上，维护好公共关系就显得
尤为重要。

    公共关系通常又被称为 PR，主要职
能为组织机构信息传播，关系协调与
形象管理事务的咨询、策划、实施和
服务的管理职能。包括选创组织的成
功，降低组织失败的影响，宣布变更
等等。和中国传统个人关系的中的面
子类似。在市场营销学体系中，公共
关系是企业机构唯一一项用来建立公
众信任度的工具，它可以为企业树立
信誉，建立良好的企业形象；毕竟在
当今社会中，公众舆论对企业有着更
大的影响力。争取舆论支持，争取公
众信任，成为企业生存发展的重要条
件之一。公共关系通过具体工作树立
公司良好形象，以取得公众理解、支持、
信任，从而有利于企业推出新产品、
筹集资金、吸引人才，实现盈利目标。
公共关系处理得当还可以协调纠纷，
化解企业信任危机，将危机造成的组
织信誉、形象损失降到最低限度，进
而因势利导，使坏事变为好事。这种
功能是广告、人员推销、营业推广所
不具有的。

     作为服务行业，酒店业无论多重视
公共关系都不为过。通过平媒、纸媒、
网络媒体进行宣传营销和维护酒店声
誉都是可以看得见收效的不错方式。
而无论是普通宣传还是活动路演，酒
店品牌的公关活动都是一个“劳动密
集型”工作。其中需要大量的人员、
沟通、策划和严格的执行。只要执行
得当，PR 工作都可以成为一个令你为
之赞叹的有效市场推广方法。

The hospitality industry is a wide-ranging industry that comprises of 3 
broad business groups viz. Accommodations (hotels, lodging, motels, 
etc.), Food & Beverages (restaurants, bars, fast food chains, etc.) and 

lastly Travel and Tourism (airlines, travel agencies, cruise lines, etc.). All of 
these business groups meticulously provide services to the public and strive to 
enhance their experiences and satisfaction aspects. 

What makes it stand out from other industries is that the Hospitality 
industry greatly relies on customer’s free time and surplus income. And 
that's why providing superior services to the customers has to be the most 
significant focus of these business groups, as the public is not there because 
of their primary necessities. For employing this, one needs to come up 
with several marketing strategies, creative notions, precise planning, and 
favorable implementation techniques. 

By Anne Shore

Marketing

effective public relations
as a Marketing Tool in the Hospitality Industry

Marketing
What does the term “Public 
Relations” mean?

Public Relations is a two-way 
communication strategy framed 
by businesses to create a renowned 
and positive public image of their 
business brand. Using different 
types of tactics, companies try to 
maintain a mutual relationship of 
understanding with its customers. 
Often, Public Relations might be 
misinterpreted as Advertising or 
Media relations. Rather, the sole 
purpose of Public Relations is to 
influence the opinions of customers 
so they hold positive impression 
and better understanding towards 
the company. 

Difference between “Public 
Relations” & “Advertising”:

Marketing is a firm’s strategy 
of using Market Research and 
Marketing Tools to promote and sell 
their services. Out of these, two core 
Marketing tools are Advertising 
and Public Relations. Advertising 
is a mass communication tool that 
promotes a service or a product via 
audio or visual modes (paid). 

Public Relations is a highly effective 
marketing technique where public 
attitude, public needs, and public 
concerns are accessed and various 
programs are executed accordingly 
to satisfy them. In simple words, 
Public Relations target the concept 
of market research, public response 
and feedback. That is why PR 
is more like building a personal 
relationship with the customer. 
Besides, this method is much more 
cost-effective than Advertising. 

PR works to gain positive attention 
of the customers towards their 
company and strives to mitigate any 
kind of negative publicity. Meaning, 
it makes sure the customers, 
stakeholders, employees, different 
suppliers, etc. are all aware of 
your brand’s or property’s name 
and appreciate the image that 
it has framed through mass 
communication. 

Assets of Public Relations: 

If compared to Advertising, Public 
Relations has more credibility 
because the content is generated 
by trusted third parties and is 

not uncensored or biased like 
Advertising. And in addition to 
that, it is much more inexpensive 
than Advertising. 

Effective ways of implementing 
Public Relations as a Marketing tool

• Emphasizing your achievements 
and positive assets:

Public relations is an inherent 
tactic for the hospitality industry 
to enlighten its customers about 
their potential assets through media 
outlets. Use PR to elucidate your 
company’s positive image in respect 
to your competitors. Make it a 
point to not generate lies but only 
emphasize your potentials, or else 
that is just going to attract negative 
publicity from media. Examples of 
this can be publicizing that your 
hotel possesses historical heritage 
or your company establishing into 
another sector or so on. 

• Expand your Audience: 

Building a positive image about 
your property/brand is often 
limited only to customers. Even 
though customers make up a huge 
part of your audience, you still 
need to reach out to other types 
of audience as well. For that, try 
to raise awareness regarding your 
company amongst Industry experts 
as well as Industry Publications. 
By doing that, you get a chance to 
present yourself as an expert in your 
field and build more credibility for 
your company's name. Plus, this 

Frequent newsletters 
will boost your 

personal relationship 
with customers and 

enhance the 
image of your 
business brand
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greatly influences website page 
visitors to visit your hotel or tourist 
destination. 

• Print Media:

Credibility through Newsletters, 
Reviews in newspapers or magazines 
is much more effective than that 
through Advertising. With these 
tools, you can release your new 
services, cut rates or plans that will 
be launched in near future. 

Frequent newsletters will boost 
your personal relationship with 
customers and enhance the image 
of your business brand. The 
only concern here would be, the 
information provided through 
print media must be newsworthy 
and of great value, not just for 
your business brand but for your 
customers as well. 

• Involving in Partnerships and 
Sponsorship:

To create goodwill and appreciation 
towards your business brand, one 
needs to build loyalty and emotional 
relationship with customers. If 
your business brand supports any 
non-profit social cause or sponsors 
charity events, it might appeal 
customers to put their trust in your 
business. PR will work towards 
using this opportunity to grab the 
attention of editors so they cover 

Marketing

Visit us online:
btianjin.cn/171114

will be eventually carried to general 
public as well. 

Business media is yet another 
audience that plays a vital role in 
creating business stories which 
many customers have access to.

• Building Media Relations:

Media will act as a source to circulate 
news and messages through 
different channels to portray your 
company's name. This includes 
release of media statements, on-
site media tours, releasing fact 
sheets and so on. Creating good 
relationships with media will allow 
you to get hold of key journalists 
and help you manage problems, 
crisis or risks that your company is 
facing.  

• Effective use of Social Media:

Social media is a widespread 
platform where you get to directly 
communicate with your customers 
rather than through any media 
channels. Social media sites let you 
boost exposure of your business 
brand in a very short time and also 
increases the scope of audience 
engagement. Travel Blogs or Video 
blogs (vlogs) is the most radical 
way of Marketing where visitors are 
stating their experiences through 
videos or personal writings. This 

this story and make it newsworthy. 
This adds directly to the positive 
word of mouth for your business. 

Wrapping Up

Public Relations is a great strategy 
to help Sales and Marketing teams in 
boosting their outreach creativities. 
This is done by adding straight to the 
word of mouth (WOM), increasing 
your business brand’s exposure and 
keeping up with the competitors. 
Which is why, Sales and Marketing 
teams are incomplete without the 
PR. 

Hospitality industry needs to 
recognize the potential of PR and 
utilize it as a broad platform of 
two-way Mass communication. 
Comprehensively speaking, 
Hospitality industry, be it tourism 
or hotel or restaurants, can achieve 
great success when Print media, 
Social media, and Public Relations 
is scrupulously employed as their 
Marketing tools. 

Hoteliers also need to take heed that 
PR campaigns are not going to make 
them popular overnight. When 
actually implemented, PR becomes 
much more realistic than it sounds 
and so you need to focus on creating 
a long-lasting impact on your 
business brand. You need to assess 
how exactly your business brand 
is being observed internationally, 
nationally and locally. 

Even though implementing PR is 
not so mind-boggling, but it is a 
labor-intensive procedure where a 
lot of strategies, communication, 
relationship-building, schedules, 
deadlines, writing, etc. is dedicated. 
If you do it right, PR works as 
an amazing Marketing tool for 
portraying a credible image of your 
brand.

Past Events

Live in the prosperous city with 
trees and fountains around, 
which is the assiduous social 

ideal for urbanites. This is also what 
Ascott TEDA MSD Tianjin defines. 
The residence is located in the heart 
of Binhai - TEDA MSD. Embrace 
the excellent transportation network 
and the city’s glory and charm. Since 
its opening in 2016, Ascott TEDA 
MSD Tianjin is designed to provide 
exclusive services for top executives 
and industry leaders and to make 
guests relaxed and refreshed.

As one of the leading international 
serviced residence owner-operator, 
Ascott has more than 30 years’ 
experience in supporting travelers 
who work and live away from home. 
As the first “Ascott” branded serviced 
residence in Tianjin, Ascott TEDA 
MSD consists of 5 buildings, 4 of 
which are apartments and the other 
one is a building for public facilities. 
This is to ensure convenience and 
privacy through a functional layout. 
In September 2017, the residence 
newly opened buildings 10 and 
12, which include new room types 
as elegant and luxurious one - and 
two - bedroom apartments. Each 
apartment features a fully-equipped 

kitchen and spacious living 
and dining areas. Our 24-hour 
heightened security services make 
you feel at home. The luxurious 
design and deluxe equipment forge 
a primer serviced residence.

The residence features a wide range 
of recreational facilities such as 
well-equipped gym, aerobics room, 
sauna, indoor heated swimming 
pool, children’s playroom and mini 
theatre etc. Living here, you can eat a 
rich breakfast buffet in the residents’ 
lounge, watch a wonderful film with 
family in a leisurely weekend, play 
golf simulator with friends after 
dinner, and the children’s playroom 
can add a splash of colour for your 
children. All these services and 
facilities will make you achieve a 
better balance between work and 
life. Ascott TEDA MSD Tianjin 
is dedicated to forge a luxurious 
private space in the prosperous 
city. Whether you are in Tianjin on 
long-term relocation, or short-term 
business travel and vacation, this is 
your home away from home.

On the first floor of the residence, 
there is a private, bustling and 
delicious Japanese restaurant called 
Half Moon. All the ingredients are 
strictly controlled to ensure high 

quality. Beer, Sake, mixed drinks - 
you can meet all kinds of wine here. 
Take off your shoes and be seated in 
the restaurant with friends, order a 
favorite drink, raise your glasses and 
chat about fun things to each other. 
Enjoy the great relief that food and 
wine brings. If you like coffee, the 
July Coffee Bar sites next door. The 
stylish decoration with melodious 
music around, a cup of coffee with 
something sweet, enjoy the relaxing 
time in sunlight.

Maybe you are the big boss during 
the day, or an entrepreneur of 
action, flying around different kinds 
of business occasions, talking about 
big data, or dealing with various 
business challenges. Or maybe you 
have a deep love for travelling all 
around the world. Whenever you get 
back home, don’t forget to take off 
your suit and put on your pajamas 
just to enjoy the beautiful view of 
this city quietly sitting by the end. 
After a busy day at work, Ascott 
TEDA MSD Tianjin provides you 
the most considerate service, which 
defines global living in Tianjin 
Binhai. Whether you are at work or 
travel on the way, you can always 
feel the warmth of sweet home. The 
best way to live your life it is.

Leading Exclusive Living in the Heart of Binhai 
@ Ascott TEDA MSD Tianjin
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The 12th European Business Gala successfully held in Tianjin Four Season hotel on 20th October with attendance of EU 
Ambassador, President of European Chamber in China and a group of VIPs. 

Themed “European Union 60 Yeas”, members and invited guests celebrated the big day for the establishment of European 
Union, all the elements and programs reflected the 60 years’ anniversary, key notes from the EU Ambassador, typical 
European food and French wine served, live jazz European band, European knowledge relevant quiz. The party started 
with “Ode to Joy” and ended with happy faces for lucky draw winners and all guests who enjoyed the elegant and 
welcoming atmosphere throughout the event.

We would like to take this opportunity to thank all our sponsors for their generous support to make this great event 
happen for the 12th year gala: Airbus, Volkswagen, Asian Tigers, Flexbo, Goglio, Standard Chartered GBS, Topsoe, 
WAGO and Wellington, as well all the gifts sponsors for the Q&A and Lucky draw sessions.

Room 2918, 29F, The Exchange Tower 2
189 Nanjing Lu, Heping District
Tel: +86 22 2318 5075  Fax: +86 22 2318 5074
www.amchamchina.org

“Big Data” has become a buzz-word 
within the tech industry, and learning 
how turn data into profit is becoming 
increasingly relevant to businesses. 
In light of these trends, AmCham 
China Tianj in invited Michael 
David, Director of Internetrix to 
be October’s Executive Breakfast 
speaker and show members the many 
ways data can be used to improve 
their operations. First, Mr. David 
defined “Big Data” according to 
three V’s: Volume, Variety, Velocity. 
Volume refers to the amount of data 
being generated, Variety its structure, 
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20.10.2017   7:15-9:00 AM   Four Seasons Hotel,Tianjin
Tianjin Monthly Executive Breakfast Briefing -  Understanding Which Data Is Relevant to your Business

22.09.2017
Special Seminar - Presentation of the 10th 
Labor Market & Salary Report 2017/2018
On Friday September 22nd, the German Chamber of Commerce Tianjin hosted an 
informative and interactive Seminar on the Topic of “the 10th Labor Market & Salary 
Report 2017/2018” at the Astor Hotel Tianjin. 

The Annual Wage and Salary Survey of the German Chamber of Commerce in China 
in cooperation with Direct HR Group aims to provide a timely benchmark of general trends regarding wage and salary 
developments as well as other HR related issues for German companies in China. It is an important tool for all Sino-German 
HR executors to get an overview about the HR situation and to plan their HR budgets for 2018.

A group of HR professionals from different industries joined the seminar on the day and took the chance to discuss some 
core topics like general labor market environment and expected developments, wage developments of German companies in 
China, wage and productivity developments across Asia etc.

Upcoming Events:
Kammerstammtisch Tianjin
Date: 29th November, 2017    Time: 19:00 – 22:00    venue: Bavaria Beer Keller (Italian Town)
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20.10.2017

2017 European Business Gala Dinner- European Union 60 years
and Velocity, the speed at which 
it is generated. In addition, it was 
explained that CIO’s rank analytics 
as the #1 factor attributed to an 
organization’s competitiveness.  
Mr. David further explained that 
there were three broad categories 
of data management that needed to 
first be understood in order to make 
data relevant to an organization. The 
first of these was “Data Principles,” 
what companies should to do to 
understand data. The second was 
“Data Strategies,” how companies 
should  use  data  to  accomplish 
their goals. The final category was, 
“Using Your Data,” how business can 
interpret data to give them leverage 
in their market. Along with these 
categories, Mr. David emphasized 
how data was increasingly becoming 
an integral  part  of  competit ive 
business and the need for companies 

12.10.2017
Workshop - Flexible Employment Strategies and Action Plans for Enterprises 
On Thursday October 12th, German Chamber of Commerce Tianjin hosted a 
Workshop on the Topic of “Flexible Employment Strategies and Action Plans for 
Enterprises” at our GCC office Tianjin.

Flexible employment has been a key source of controversy associated with the 
Employment Contract Law and its modification, and has always been a key demand 
of enterprises employment management, especially in the recent downturn.

During the workshop, our speaker, Mr. SHI Puhai from River Delta Law Firm, had an intense discussion with the participants 
on how to accurately identify common mistakes in enterprise employment management; how to systematically acquire key 
principles of enterprises flexible employment and how to comprehensively upgrade practical skills of enterprises employment 
management. 

Room 1502, Global Center, 
No. 309 Nanjing Road. 
Nankai District, Tianjin
Tel: +86 22 8787 9249 
tianjin@bj.china.ahk.de

to use all facets of data to work for 
their benefit.
The presentation was followed by a 
brief Q&A where members expressed 
a variety of concerns about integrating 
data into their day-to-day operations. 
The exchanges provided more insight 
into an increasingly relevant topic. 
AmCham China Tianj in would 
like to thank Mr. David for sharing 
his strategies for success with our 
members. For more information on 
Executive Breakfast Briefings, please 
check our official website. 

Upcoming Events:
2017 Tianjin Environmental CSR Challenge 
Date: 4th November   Time: 14:30 –17:30    
venue: SM CityTianjin

AmCham China, Tianjin Annual General 
Meeting and 2017 Appreciation Reception
Date: 30th November   Time: 16:30-21:00  
venue: Hyatt Regency Tianjin East

58 59November 2017  I  Business Tianjin November 2017  I  Business Tianjin



TIANJIN
Chinese

Tian Tai Xuan
A: 1st and 2nd Floor, The Ritz-
Carlton, Tianjin, No. 167 Dagubei 
Road, Heping District, Tianjin
T: +86 22 5809 5098
天泰轩中餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼和二楼

din Tai Fung  
A: No. 18, the junction of Zi Jin 
Shan Lu and Binshui Dao, Hexi 
District 
T: +86 22 2813 8138 
W: dintaifung.com.cn
鼎泰丰
河西区宾水道与紫金山路交口18号
 
New dynasty 
A: 2F, Renaissance Tianjin 
Lakeview Hotel No.16 Binshui 
Road, Hexi District, Tianjin
T: +86 22 5822 3388
天宾楼 
河西区宾水道16号万丽天津宾馆2
层

Qing Wang Fu 
A: No. 55, Chongqing Road 
Heping District
T: +86 22 8713 5555
    +86 22 5835 2555
E: info@qingwangfu.com
W: qingwangfu.com 
庆王府
和平区重庆道55号

Riverside Chinese Restaurant
A: 3F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2211
海河轩中餐厅
河北区海河东路凤凰商贸广场
天津海河假日酒店3楼 

JIN house
A: 7/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6262
津韵•中餐厅
和平区赤峰道138号天津四季酒店7
层

DINING

Lifestyle Recommendations / Tianjin

Bazndei Yunnan Food
A:Joy City IF Street - B3, Nankai 
District, Tianjin
T: +86 22 87897222
坝美云南菜
南开区南门外大街大悦城if如果街
IF-B3

Kawa Sushi Lounge
A: 7/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6262
汌•寿司酒廊
和平区赤峰道138号天津四季酒店7层

Café Vista 
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
美食汇全日餐厅
河东区大直沽八号路486号天津万达
文华酒店一层
 
Seasonal Tastes
A: 1F, 101 Nanjing Road, Heping 
District
T: +86 22 2389 0168
知味全日餐厅
和平区南京路101号一层

Seitaro
A: 2 F, Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 0909
清太郎日本料理
河西区紫金山路喜来登大酒店

Bowbow Sushi Japanese 
Restaurant
A: Xiannong Area, Intersetion of 
Hebei Road and Luoyang Road, 
Wu Da Dao, Heping Distrcit, Tianjin
T: +86 22 58352860
宝寿司
和平区河北路与洛阳道交汇西北角
先农大院内

SóU
A: 49F, Tangla Hotel Tianjin, No.219 
Nanjing Road, Heping District
T: +86 22 2321 5888 ext.5106
思创
南京路219号天津唐拉雅秀酒店49楼

Gang Gang Bread & Wine
A: 104, Olympic Tower, 
Chengdu Dao, Heping District 
T: +86 22 2334 5716
冈冈葡萄酒 & 面包店
和平区成都道126号奥林匹克大厦1
层104

dongsir hotpot
A: Cross of Binjiang Rd & Shanxi Rd
T: +86 22 2331 9777
懂事儿涮肉
和平区滨江道270号（滨江道与山西
路交口，麦购商场对面）

Japanese

Promenade Restaurant 
Featuring gorgeous views of the 
Hai River, Promenade provides the 
exclusive dining experience with South 
East Asia flavors, Indian gourmet, 
Chinese and Western traditional cuisine 
and more. 
A: 1F, The St. Regis Tianjin
No. 158, Zhang Zizhong Road 
Heping District 
T: +86 22 5830 9959
O: 06:00 - 22:00 
河岸国际餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层(哈密道正对面)

Riviera Restaurant 
Riviera brings the casually elegant 
refined dining experience to Tianjin 
featuring modern Mediterranean 
-French dishes paired with selections 
from an supurb list of international 
wines. 
A: 1F, The St. Regis Tianjin. No. 
158, Zhang Zizhong Dao, Heping 
District 
T: +86 22 5830 9962
O: 11:30 - 14:30; 17:00 - 22:00.
蔚蓝海餐厅
和平区张自忠路158号天津瑞吉金
融街酒店一层 

ZEST
A: 1 F, The Ritz-Carlton, Tianjin, 
No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5809 5109
香溢 - 全日餐厅
和平区大沽北路167号天津丽思卡
尔顿酒店一楼

Cielo Italian Restaurant
A: 9/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6263
意荟•意大利餐厅
和平区赤峰道138号天津四季酒店9层

La Sala Lobby Lounge
A: 2/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6261
四季•大堂酒廊
和平区赤峰道138号天津四季酒店2层

Brasserie Flo Tianjin 
A: No.37, Guangfu Road
Italian Style Town, Hebei District
T: +86 22 2662 6688
福楼
河北区意大利风情区光复道37号

Western
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blue frog (Riverside 66)
A: Unit 3009, Riverside 66, No.166 
Xing’an Road, Heping District
T: +86 22 23459028
蓝蛙（恒隆广场店）
和平区兴安路166号恒隆广场3009
室

blue frog (Joy City)
A: 1F-J02, Joy City, No.2 Nanmen 
Wai Dajie Street,  Nankai District
 T: +86 22 27358751
蓝蛙(大悦城店）
南门外大街大悦城如果街1F-J02

Prego Italian Restaurant
A: 3F, The Westin Tianjin, No.101, 
Nanjing Road, Heping District
T: +86 22 2389 0173
Prego意大利餐厅
和平区南京路101号天津君隆威斯
汀酒店3层

Qba - Latin Bar & Grill
A: 2F, 101 Nanjing Road, Heping 
District 
T: +86 22 2389 0171
Q吧 - 拉丁酒吧&烧烤
和平区南京路101号二层

Pan Shan Grill & Wine
A: 2F, Main Building
Sheraton Hotel Tianjin
Zi Jin Shan Lu, Hexi District 
T: +86 22 2731 3388 ext.1820
盘山葡萄酒扒房
紫金山路天津喜来登大酒店主楼2层

Spectrum All-day dining
A: 7F, Hotel Nikko Tianjin
No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888 ext. 3570
彩餐厅
南京路189号天津日航酒店7层

Maxim’s de Paris 
A: No.2 Changde Dao, Heping 
District 
T: +86 22 2332 9966
马克西姆法餐厅
和平区常德道2号

Pizza Bianca 
A: No.83 Chongqing Lu, Min Yuan 
Stadium, Heping District
T: +86 22 8312 2728
比安卡意大利餐厅
和平区重庆道83号民园体育场内

Churchill Wine & Cigar Bar
A: 1F, Wanda Vista Tianjin, 486 Bahao 
Road, Da Zhi Gu, Hedong District
T: +86 22 2462 6888
丘吉尔红酒雪茄吧
河东区大直沽八号路486号天津万达
文华酒店一层

Element Fresh Restaurant
A: 1F Joy City, Nanmen Wai Dajie, 
Heping District
T: +86 22 8735 3372
天津新元素餐厅
天津市南开区南马路大悦城一楼

Lifestyle Recommendations / Tianjin

SERVICESDINING
Blufish Restaurant
A: 1st Floor, Lotte Plaza, No.9 
Leyuan road, Hexi District
T: 022-58908018
O: Sunday - Tuesday 10:00-21:30
Friday - Saturday 10:00 - 22:00
布鱼Blufish法式餐厅
越秀路与乐园道交口银河国际购物
中心乐天百货首层F&B-1-2

Trolley Bar & Grille
A: Aocheng Plaza, Tianjin 22/23-
119, Nankai District, Tianjin
T: +86 15222091582
乔尼西餐厅
南开区奥城商业广场天玺22，23号
楼底商119

Bistro Thonet
A: No.55 Chongqing Road, 
Heping District
T: +86 22 8713 5555
E: info@qingwangfu.com
W: qingwangfu.com
庭悦咖啡
和平区重庆道55号庆王府院内 

1863 Bistro & Terrace
A: 1F Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8918
1863别致西餐厅&花园
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

Café Majestic
A: 1F Haihe Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu, Heping District
T: +86 22 2331 1688 ext. 8910
凯旋咖啡厅
海河翼，和平区台儿庄路33号天津
利顺德大饭店豪华精选酒店一层

Le Loft 
A: Cross of Nanjin Lu and 
Jinzhou Dao, Heping district 
T: +86 22 2723 9363, 
    +86 18702200612
院
和平区南京路与锦州道交口

Glass house
A: No. 8, Zhujiang Da Dao
Zhouliang Zhuang, Baodi District 
T: +86 22 5921 1234
水晶厨房
宝坻区周良庄珠江大道8号
京津新城凯悦酒店

Café Venice
A: 2F, Holiday Inn Tianjin Riverside 
Phoenix Shopping Mall
East Haihe Road, Hebei District 
T: +86 22 2627 8888 ext. 2271
威尼斯咖啡厅
河北区海河东路凤凰商贸广场
天津海河假日酒店2楼

Inasia Restaurant
(Olympic Stadium Store)
A: 4F, A·Hotel, Olympics Gym, 
Nankai District,Tianjin 
T: +86 22 2382 1666/2233
美轩亚萃餐厅（水滴店）
南开区水滴体育馆A·Hotel四楼

Browns Bar & Restaurant
A: No.108-111, 1st Floor
Min Yuan Stadium, Heping District
T: +86 22 88370588/88370688
E: info@browns-tj.com
勃朗斯英式酒吧餐厅
和平区重庆道83号民园广场西楼一
层108-111号

Milan Restaurant
A: The cross of Chongqing Rd & 
Xinhua Rd, Heping District
T: +86 22 6097 6768
米兰意食尚
和平区重庆道与新华路交叉口

LE CROBAG – Tianjin Store
A: Room 109, Buliding A2 , 
Binshui West road, Nankai District 
T: +86 22 2374 1921
LE CROBAG 面包（奥城店）
南开区奥城商业广场A2商9

The St. Regis Bar 
The most beautiful bar in town with 
stunning river view. A rare haven 
of refined luxury, The St. Regis 
Bar is a place for guests to enjoy 
the enduring tradition of St. Regis 
Afternoon Tea and a wide selection 
of refreshing drinks.
A: 1F, The St. Regis Tianjin. No. 158 
Zhang Zizhong Road, Heping District 
T: +86 22 5830 9958
O: 09:30 - 01:30. 
瑞吉酒吧
和平区张自忠路158号天津瑞吉金
融街酒店一层

FLAIR Bar and Restaurant  
A: 1 F, The Ritz-Carlton, Tianjin, 
No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5809 5099
FLAIR餐厅酒吧
中国天津市和平区大沽北路167号
天津丽思卡尔顿酒店一楼

O’hara’s
A: Astor Wing, The Astor Hotel, 
A Luxury Collection Hotel, Tianjin No. 
33, Tai’er Zhuang Lu Heping District
T: +86 22 2331 1688 ext. 8919
海维林酒吧
利顺德翼，和平区台儿庄路33号天
津利顺德大饭店豪华精选酒店一层

China Bleu
A: 50F, Tangla Hotel Tianjin, No. 219 
Nanjing Lu, Heping District
T: +86 22 2321 5888
中国蓝酒吧
南京路219号天津唐拉雅秀酒店50层

Bars

The Lobby Lounge
A: 1st Floor, The Ritz-Carlton, 
Tianjin, No. 167, Dagubei Road, 
Heping District, Tianjin
T: +86 22 5857 8888 ext. 5091
W: ritzcarlton.com/tianjin
大堂酒廊
中国天津市和平区大沽北路167号天
津丽思卡尔顿酒店一楼

Gusto Bar
A: 9/F, Four Seasons Hotel Tianjin, 
138 Chifeng Road, Heping District, 
Tianjin
T: +86 22 2716 6264
9吧
和平区赤峰道138号天津四季酒店9
层

WE Brewery
A: 4 Yi He Li, Xi An Road
Heping District, Tianjin 
T: +86 18630888114
W: www.webrewery.com
WE Brewery酒吧
和平区西安道怡和里4号

NEW YORK KIdS CLUB
A:  2nd Floor, Happy City Center, 
Hexi District, Tianjin
T: +86 22 8827 5200 
    +86 22 8827 0200
hotline: 400 666 0522
W: www.nykidsclub.com
      www.nykidsclub.com.cn
Wechat: 
纽约国际儿童俱乐部天津文化中心

纽约国际儿童俱乐部
河西区乐园道9号彩悦城
阳光乐园二层

KIdS ‘R’ KIdS Learning 
Academy, Tianjin No.1
O: 8:00-17:00
A: Yunjin Shijia Community, No.65, 
      Ziyang Rd,Zhongbei Zhen, 
      Xiqing Dist, Tianjin
T: +86 22 5871-6901
    +86 22 5871-6900
Wechat: KidsRKidsTianjin
W: www.kidsrkids.com
      www.kidsrkidschina.com
E: contact-tianjin@kidsrkidschina.cn
凯斯幼儿园，天津雲锦幼儿园 
西青区中北镇紫阳道65号雲锦世家内

Education

UPI
A: New Taiyuan Rd,No.189,
Jiefang North RD, Heping 
District,Tianjin. 
T: +86 22 23319485
UPI
天津市和平区解放北路189号，靠
近新太原道一侧（近丽思卡尔顿酒
店）

hopeland international 
kindergarten Meijiang 
Campus
A: No. 7 Huandao East Road, 
West side of Jiefang South Road, 
Tianjin 
T: +86 22 5810 7777
华兰国际幼稚园（梅江园）
解放南路西侧环岛东路7号

hopeland international 
kindergarten Shuishang 
Campus
A: No. 46, Xiaguang Street, Weijin 
South Road, Tianjin 
T: +86 22 2392 3803 
华兰国际幼稚园（水上园）
卫津南路霞光道46号

International Schools

International School of Tianjin
A: No.22 Weishan South Road, 
Shuanggang, Jinnan District
T: +86 22 2859 2002/5/6
w: www.istianjin.org
天津经济技术开发区国际学校
天津分校 
津南区(双港)微山南路22号

Wellington College 
International Tianjin
A: No. 1, Yide Dao, Hongqiao District 
T: +86 22 8758 7199 ext. 8001 
M: +86 187 2248 7836 
E: admissions@wellington-tianjin.cn
W: wellington-tianjin.cn
天津惠灵顿国际学校 
红桥区义德道1号 

Tianjin International School
A: No.4-1, Sishui Dao, Hexi District 
T: +86 22 8371 0900 ext. 311
天津国际学校
河西区泗水道4号增1
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Sheraton Tianjin hotel  
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
天津喜来登大酒店
河西区紫金山路

The Astor hotel, 
A Luxury Collection hotel, Tianjin 
A: No. 33, Tai’er Zhuang Lu, 
Heping District
T: +86 22 5852 6888
天津利顺德大饭店豪华精选酒店
和平区台儿庄路 33 号

Banyan Tree Tianjin Riverside 
A: No. 34, Haihe Dong Lu, 
Hebei District, Tianjin 
T: +86 22 5883 7848
W: www.banyantree.com
天津海河悦榕庄
河北区海河东路 34 号
holiday Inn Tianjin Riverside  

A: Phoenix Shopping Mall
Haihe Dong Lu, Hebei District
T: +86 22 2627 8888
天津海河假日酒店  
河北区海河东路凤凰商贸广场   
holiday Inn Tianjin Aqua City 

A: No. 6, Jieyuan Dao, Hongqiao 
District  
T: +86 22 5877 6666
天津水游城假日酒店 
红桥区芥园道 6 号

SERVICES

Lifestyle Recommendations / Tianjin

                    hotels

Renaissance Tianjin Lakeview 
hotel
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3388
万丽天津宾馆
河西区宾水道 16 号

The Ritz-Carlton, Tianjin
A: No. 167 Dagubei Road, Heping 
District, Tianjin
T: +86 22 5857 8888
天津丽思卡尔顿酒店
和平区大沽北路 167 号

The St. Regis Tianjin 
A: No. 158, Zhangzizhong Road
Heping District 
T: +86 22 5830 9999
天津瑞吉金融街酒店
和平区张自忠路 158 号
( 津塔旁，哈密道正对面 )

The Westin Tianjin
A: 101 Nanjing Road, Heping District
T: +86 22 2389 0088
W: westin.com/tianjin
天津君隆威斯汀酒店
和平区南京路 101 号

hYATT REGENCY 
TIANJIN EAST 
A:126 Weiguo Road, Hedong Dist.  
Tianjin, 300161
T: + 86 22 2457 1234
F: +86 22 2434 5666  
W: tianjin.regency.hyatt.com 
天津东凯悦酒店
天津市河东区卫国道 126 号

hotels

Shangri-La hotel, Tianjin  
A: No.328 Haihe East Road, 
Hedong District Tianjin, 300019 
China 
T: + 86 22 8418 8801 
天津香格里拉大酒店
河东区海河东路 328 号 

PAN PACIFIC TIANJIN hOTEL
A: No. 1 Zhang Zi Zhong Road, 
Hong Qiao District
T: +86 22 5863 8888
E: infor.pptsn@panpacific.com
天津泛太平洋大酒店
天津红桥区张自忠路 1 号

hotel Nikko Tianjin  
A: No. 189, Nanjing Lu, Heping District
T: +86 22 8319 8888
天津日航酒店
和平区南京路 189 号     

hotel Indigo Tianjin haihe 
A: No.314 Jiefang South Road, 
Hexi District, 300202, Tianjin
T: +86 22 8832 8888
F: +86 22 8832 6868
天津海河英迪格酒店
中国天津市河西区解放南路 314 号

Tianjin Goldin Metropolitan 
Polo Club  
A: No.16, Hai Tai Hua Ke Jiu Lu, 
Bin Hai Gao Xin Qu, Tianjin 
T: + 86 22 8372 8888
W: www.metropolitanpoloclub.com
天津环亚国际马球会
滨海高新区海泰华科九路16号

Tangla hotel Tianjin 
A: No. 219, Nanjing Lu, Heping District
T: +86 22 2321 5888
天津唐拉雅秀酒店
和平区南京路 219 号

Wanda Vista Tianjin 
A: 486 Bahao Road, Da Zhi Gu, 
Hedong District, Tianjin 300170
T: +86 22 2462 6888
F: +86 22 2462 7000
天津万达文华酒店
中国天津市河东区大直沽八号路
486 号

Courtyard by Marriott Tianjin 
hongqiao
A: No. 166 Beima Road, Hongqiao 
District, Tianjin
T: +86 22 5898 5555
天津陆家嘴万怡酒店
天津市红桥区北马路 166 号

Radisson Tianjin
A: 66 Xinkai Road, Hedong District,
Tianjin 300011, China
T: +86 22 2457 8888
E: hotel@radisson-tj.com
天津天诚丽筠酒店
中国天津市河东区新开路 66 号
邮编 300011

Yi Boutique Luxury hotel Tianjin 
A: No. 52-54, Min Zu Road, Hebei District
T: +86 22 2445 5511
天津易精品奢华酒店
河北区民族路 52-54 号

Shan Yi Li Boutique hotel
A: No.55 Chongqing Road, 
     Heping District.
T: +86 22 87135555
E: info@qingwangfu.com
山益里精品酒店
中国天津市和平区重庆道 55 号

The Westin Changbaishan Resort
Sheraton Changbaishan Resort 
A: No.333 & No.369 Baiyun 
Road, Changbaishan 
International Resort, Fusong 
County, Jilin Province
T: +86 439 6986999, 
    +86 439 6986888
长白山万达威斯汀度假酒店
长白山万达喜来登度假酒店
中国吉林省抚松县长白山国际度假
区白云路 333/369 号

Serviced Apartments

HEALTH

Lifestyle Recommendations / Tianjin

SERVICES

The Lakeview, Tianjin-Marriott 
Executive Apartments
A: No. 16, Binshui Dao, Hexi District
T: +86 22 5822 3322
天津万豪行政公寓
河西区宾水道 16 号

Fraser Place Tianjin
A: No. 34 Xing Cheng Towers Ao 
Ti Street, West Weijin South Road, 
Nankai District
T: +86 22 5892 0888 
E: sales.tianjin@frasershospitality.com
天津招商辉盛坊国际公寓
南开区卫津南路西侧奥体道星城 34
号楼

 Somerset International 
Building Tianjin
A: No, 75, Nanjing Lu 
Heping District
天津盛捷国际大厦服务公寓
和平区南京路 75 号
T: +86 22 2330 6666
Somerset Olympic Tower Tianjin
A: No. 126, Chengdu Dao
Heping District
天津盛捷奥林匹克大厦服务公寓
和平区成都道 126 号
T: +86 22 2335 5888
Somerset Youyi Tianjin
A: No. 35, Youyi Lu, Hexi District
天津盛捷友谊服务公寓
河西区友谊路 35 号
T: +86 22 2810 7888

Ariva Tianjin Binhai Serviced 
Apartment 
A: No. 35 Zi Jin Shan Road, Hexi 
District
T: +86 22 5856 8000
F: +86 22 5856 8008
www.stayariva.com
滨海·艾丽华服务公寓
天津市河西区紫金山路 35 号 

Ariva Tianjin Zhongbei Serviced 
Apartment
A: No. 80 Xingguang Road, 
Zhongbei Town, Xiqing District
T: 022-5863 1188
F: 022-5863 1166
E: Reservation.ATZB@stayariva.com.cn
天津中北·艾丽华服务公寓
天津市中北镇星光路 80 号

Astor Apartment
A: No. 32, Tai’er Zhuang Lu
Heping District
T: +86 22 2303 2888
利顺德公寓
和平区台儿庄路 32 号    

Sheraton Apartment
A: Zi Jin Shan Lu, Hexi District
T: +86 22 2731 3388
喜来登公寓
河西区紫金山路 

NNIT (Tianjin) Technology 
A: 20 F, Building A, JinWan 
Mansion, No.358 Nanjing Road， 
300100 Tianjin
T: +86 22 58856666
W: www.nnit.cn
天津恩恩科技有限公司
南开区南京路 3 58 号，今晚大厦 A
座 20 层

Jones Lang LaSalle 
A: Unit 3509, The Exchange Mall 
Tower 1, No.189 Nanjing Road, 
Heping District.
T: +86 22 8319 2233
W: joneslanglasalle.com.cn
仲量联行天津分公司
天津市和平区南京路 189 号津汇广
场 1 座 3509 室

CBRE Tianjin                           
A: 42F, Units 12 & 13, Tianjin World 
Financial Centre Office Tower, No. 
2 Dagubei Road, Heping District. 
T: +86 22 5832 0188
W: cbre.com.cn 
世邦魏理仕天津分公司
和平区大沽北路 2 号天津环球金融
中心津塔写字楼 42 层 12-13 单元

IT

Tailor Made

European Chamber
A: 4108, Tianjin World Financial 
Center, 2 Dagubei Lu, Heping 
District
T: +86 22 5830 7608
E: tianjin@europeanchamber.com.cn
W: europeanchamber.com.cn
中国欧盟商会天津分会
和平区大沽北路 2 号天津环球金融
中心 4108 室

American Chamber
A: Room 2918, 29F, The Exchange 
Tower 2,189 Nanjing Lu Heping 
District
T: +86 22 2318 5075
F: +86 22 2318 5074
w: amchamchina.org
中国美国商会天津分会
和平区南京路 189 号津汇广场 2 座
2918 室

German Chamber
A: Room 1502, Global Center, No. 
309 Nanjing Road, Nankai District, 
T: +86 22 8787 9249
E: tianjin@bj.china.ahk.de
中国德国商会天津办事处
南开区南京路 309 号环球置地广场
1502 室

The Executive Centre
A: 41F, Tianjin World Financial Center
2 Dagubei Road, Heping District
T: +86 22 2318 5111 
W: executivecentre.com 
天津德事商务中心
和平区大沽北路 2 号天津环球金融
中心津塔写字楼 41 层

Regus Tianjin Centre
A: 8  F, Tianjin Centre, No.219 Nanjing 
Road, Heping District
T: +86 22 2317 0333
雷格斯天津中心
和平区南京路 219 号天津中心 8 层

Regus Golden Valley Centre 
A: 11F, Floor, Block One, Golden 
Valley Centre, Heping District
T: +86 22 5890 5188
W: www.regus.cn
雷格斯金谷大厦中心
和平区金之谷大厦一号楼 11 层

Chamber of Commerce

Serviced Office

Raffles Medical Tianjin Clinic
A: 1F Apartment Building, Sheraton 
Tianjin Hotel, Zi Jin Shan Road, He Xi 
District, Tianjin 300074
T: +86 22 23520143
河西区紫金山路喜来登饭店公寓楼
一层，300074

Tianjin United Family hospital
A: No.22, Tianxiao Yuan
Tanjiang Dao, Hexi District
T: +86 22 5856 8500 (Reception) 
24 Hour Emergency: 
T: +86 22 5856 8555
W: ufh.com.cn
天津和睦家医院
河西区潭江道天潇园 22 号

Women’s and Children’s 
Specialized health
A: No.21,ShuiShangGongYuan 
East Road,Nankai District
T: +86 22 5898 2012
     400 10000 16
W: amcare.com.cn 
美中宜和医疗集团天津美中宜和妇
儿医院
南开区水上公园东路 21 号

Arrail dental Tianjin 
International Building Clinic
A: Rm 302, Tianjin International 
Building, No. 75 Nanjing Rd, 
Heping District
T: +86 22 2331 6219/10/67
24Hr Emergency Line: 
150 0221 9613
W: arrail-dental.com
瑞尔齿科
和平区南京路 75 号
天津国际大厦 302 室

Powerhouse Gym
A: Binjiang Shopping Center, Kaifeng 
Dao, Xiao Bai Lou (1902 Street) 
Hexi District 
T: +86 22 2302 2008
宝力豪健身俱乐部
河西区小白楼滨江购物中心

自从英国科学家蒂姆 • 伯纳

hospitals

Gyms

The Ritz-Carlton Executive 
Residences, Tianjin
A: No.167 Dagubei Road, Heping 
District
T: +86 22 5857 8888
天津丽思卡尔顿行政公寓
天津市和平区大沽北路167号

Real Estate

Four Seasons hotel Tianjin
A: 138 Chifeng Road, Heping 
District, Tianjin
T: +86 22 2716 6688
天津四季酒店
和平区赤峰道 138 号

TICC (Tianjin International 
Community Centre) 
E: ticc_09@hotmail.com
W: tianjin.weebly.com

Associations

Nasca Linien 
A: No. 113 Chong Qing Road 
(WuDaDao Area)
T: +86 22 23300113  
    18522758791 
纳斯卡 . 理念私享空间
天津市和平区重庆道 113 号 ( 五大
道风景区）
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DINING HEALTHSERVICES

Lifestyle Recommendations / Teda & Tanggu

Western
Brasserie Restaurant
A: Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 3711
万丽西餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Feast All day dining 
Restaurant
A: 1F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6210
盛宴全日制西餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 1 层

LE CROBAG - Teda Store
A: Room 105, Buliding C1, MSD. 
NO.79 The 1st Street, TEDA, Tianjin
T: +86 22 5990 1619 
LE CROBAG 面包（泰达店）
第一大街 79 号 MSD，C1-105 室

BARS

happy Soho Live Music & 
dance BAR
(Opposite of Central Hotel)
A: No. 16, Fortune Plaza, Third 
Avenue, TEDA
T: +86 22 2532 2078
欢乐苏荷酒吧
开发区第三大街财富星座 16 号
( 中心酒店对面 )

Education

Tianjin TEdA Maple Leaf 
International School
A: No. 71, 3rd Avenue, TEDA
T: +86 22 6200 1920
天津泰达枫叶国际学校开发区第三
大街 71 号

TEdA International School
A: No. 72, 3rd Avenue, TEDA
T: +86 22 6622 6158 
泰达国际学校
开发区第三大街 72 号
W: Tedais.org 

Salsa Churrasco
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2740 
巴西烧烤餐厅
开发区第一大街 86 号天津滨海假
日酒店 11 层

Fortune Restaurant
A: 2F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao  
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2355
富淳中餐厅
空港物流加工区中心大道55号
天津滨海圣光皇冠假日酒店2层

Wan Li Chinese Restaurant
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888 ext. 6750
万丽轩中餐厅
开发区第二大街 29 号天津万丽泰
达酒店及会议中心 2 层

Yue Chinese Restaurant
A: 2F, Sheraton Tianjin          
Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 
    ext. 6220/6222
采悦轩中餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层        

Sake n Sushi Bar
A: 11F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2730 
寿司吧
开发区第一大街 86 号天津滨海假
日酒店 11 层

Kasumi
A: 1F, Crowne Plaza Tianjin Binhai
No. 55, Zhongxin Da Dao
Airport Industrial Park 
T: +86 22 5867 8888 ext. 2322
霞日式料理
空港中心大道55号
天津滨海圣光皇冠假日酒店1层

Bene Italian Kitchen
A: 2F, Sheraton Tianjin Binhai Hotel
No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888 ext. 6230/6232
班妮意大利餐厅
开发区第二大街 50 号
天津滨海喜来登酒店 2 层

Chinese

Japanese

Italian

TEdA & TANGGU
Brazilian

Renaissance Tianjin TEdA 
Convention Centre hotel
A: No. 29, 2nd Avenue, TEDA
T: +86 22 6621 8888
天津万丽泰达酒店及会议中心
开发区第二大街 29 号

Sheraton Tianjin Binhai hotel 
A: No. 50, 2nd Avenue, TEDA
T: +86 22 6528 8888   
F: +86 22 6528 8899
W: sheraton.com/tianjinbinhai
天津滨海喜来登酒店
开发区第二大街 50 号

hILTON TIANJIN ECO-CITY 
A: No. 82 Dong Man Zhong 
Lu,Sino-Singapore Eco-City, 
Tianjin,P.R. China 300467
T: +86 22 5999 8888
F: +86 22 5999 8889
E: tianjinecocity.info@hilton.com
W: tianjinecocity.hilton.com
天津生态城世茂希尔顿酒店
天津市中新生态城动漫中路 82 号

holiday Inn Binhai Tianjin
A: No. 86, 1st Avenue, TEDA 
T: +86 22 6628 3388
天津滨海假日酒店
开发区第一大街 86 号

Crowne Plaza Tianjin Binhai
A: No.55 Zhongxin Avenue Airport 
Economic Area, Tianjin 
T: +86 22 5867 8888
天津滨海圣光皇冠假日酒店
天津市空港经济区中心大道 55 号

TEdA, Tianjin – Marriott 
Executive Apartments  
A: No. 29 2nd Avenue TEDA, Tianjin 
T: +86 22 6621 8888
天津泰达万豪行政公寓
天津经济技术开发区第二大街 29 号

hotels

Apartments

Ascott TEdA MSd Tianjin
A: No.7 Xincheng West Road, 
Tianjin Economic-Technological 
DevelopmentArea, Tianjin 
T: +86 22 5999 7666
天津市经济技术开发区新城西路 7 号

TEdA MSd  
A: 6F, TEDA MSD-C1,No.79, 
First Avenue, TEDA, Tianjin, China.
T: 400 668 1066
泰达 MSD
天津经济技术开发区第一大街 79 号
泰达 MSD-C1 座 6 层

Touch Spa
A: 2F, Renaissance Tianjin TEDA 
Hotel & Convention Centre
No. 29, 2nd Avenue, TEDA
T: +86 22 6570 9504
开发区第二大街 29 号天津万丽泰
达酒店及会议中心

Yue Spa
A: 15F, Holiday Inn Binhai Tianjin
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388
开发区第一大街 86 号天津滨海假
日酒店 15 层

Raffles Medical Tianjin TEDA 
Clinic
A: 102-C2 MSD, No.79 1st Avenue, 
TEDA Binhai Area, Tianjin 300457 
T: +86 22 65377616
天津经济技术开发区第一大街 79
号泰达 MSD-C 区 C2 座 102 室，
300457

Eco-City International Country 
Club 
A: No. 5681, Zhongxin Road, 
South Ying-Cheng Island, Tianjin 
T: +86 22 6720 1818
生态城国际乡村俱乐部
天津生态城中新大道 5681 号（营
城湖南岛）

holiday Inn Binhai hotel 
Fitness Centrer
A: 15F, Holiday Inn Binhai Tianjin 
No. 86, 1st Avenue, TEDA
T: +86 22 6628 3388 ext. 2960
天津滨海假日酒店健身中心
开发区第一大街 86 号天津滨海假
日酒店 15 层

Spas

Gyms

hospitals

Office Space

Transportation

TIANJIN-BEIJING AIRPORT Shuttle Bus   ¥83 one way

TEDA-BEIJING AIRPORT Shuttle Bus   ¥90 one way

Tianjin - Beijing Airport Terminals 2/3
04:00-18:00, runs every hour. Tian Huan Distance Bus Passenger Station
The junction of Hongqi Lu and Anshan Xi Dao. Tel: +86 2305 0530

TEDA - Beijing Airport Terminals 2/3
06:45, 08:45, 14:45, 17:15. 1st Avenue, TEDA.   
Tel: +86 22 6620 5188

Beijing Airport Terminals 2/3 - TEDA
10:30, 13:00, 18:30, 20:30. Exit on the 1st floor at Gate 15 /Terminal 
2 and Gate 1 / Terminal 3. Tel: +86 10 6455 8718    

Beijing Airport Terminals 2/3 - Tianjin
07:00, 08:00, 09:00, 10:00 then every 30 minutes until 23:00. 
Exit on the 1st floor at Gate 15 / Terminal 2 and Gate 1 / Terminal 3. 
Tel: +86 10 6455 8718    

BULLET (C) TRAIN

TJ ~ BJS (¥55 - ¥93) BJS ~ TJ (¥55 - ¥93)

Train Tianjin Beijing Train Beijing Tianjin
C2002 06:18 06:53 C2001 06:01 06:36

C2108 22:52 23:27 C2107 23:05 23:40

TG ~ BJS (¥66 - ¥93) BJS ~ TG (¥75 - ¥239)

Train Tanggu Beijing Train Beijing Tanggu
C2584 09:04 09:58 C2281 07:23 08:20

C2594 20:26 21:21 C2593 20:26 21:31

Wuqing ~ BJS (¥39 - ¥66) BJS ~ Wuqing (¥39 - ¥66)

Train Wuqing Beijing Train Beijing Wuqing
C2202 06:54 07:19 C2203 07:31 07:55

C2246 21:27 21:52 C2245 20:56 21:20

TIANJIN SUBWAY MAP

宜宾道
Yi Bin Dao 

 人民医院
Ren Min Yi Yuan

 复兴路
Fu Xing Lu

鞍山西道
An Shan Xi Dao 

天拖
Tian Tuo 

一中心医院
Yi Zhong Xin Yi Yuan

迎风道
Ying Feng Dao 

南翠屏
Nan Cui Ping 

Transfer station

terminal

Line 1

Line 2

Line 3

Line 6

Line 9
刘园
Liu Yuan

果酒厂
Guo Jiu Chang

勤俭道
Qin Jian Dao

天津西站
Tianjin West Railway Station

二纬路
Er Wei Lu

海光寺
Hai Guang Temple

鞍山道
An Shan Dao

营口道
Ying Kou Dao

土城
Tu Cheng

小白楼
Xiao Bai Lou

下瓦房
Xia Wa Fang

南楼
Nan Lou

西横堤
Xi Heng Di

本溪路
Ben Xi Lu

洪湖里
Hong Hu Li

西北角
Xi Bei Jiao

小淀
Xiao Dian

丰产河
Feng Chan He

张兴庄
Zhang Xing Zhuang

天津北站
Tianjin North Railway Station

金狮桥
Jin Shi Bridge

津湾广场
Jinwan Plaza 大王庄

Da Wang Zhuang

西康路
Xi Kang Lu

华北集团
North China Group

天士力
Tasly Station

宜兴埠
Yi Xing Bu

铁东路
Tie Dong Lu

中山路
Zhong Shan Lu

北竹桥
Bei Zhu Qiao

天泰路
Tian Tai Lu

外院附中
Wai Yuan Fu Zhong

新开河
Xin Kai He

北宁公园
Bei Ning Gong Yuan

民权门
Min Quan Men

金钟河大街
Jin Zhong He Da Jie

金钟街
Jin Zhong Jie

南何庄
Nan He Zhuang

南孙庄
Nan Sun Zhuang

大毕庄
Da Bi Zhuang

徐庄子
Xu Zhang Zi

和平路
He Ping Lu

王顶堤
Wang Ding Di

胡家园
Hu Jia Yuan

大学城
University Town

学府工业区
Xue Fu Industrial District

天津南站
Tianjin South 

Railway Station

天塔
TV Tower

红旗南路
South Hong Qi Lu

吴家窑
Wu Jia Yao

华苑
Hua Yuan

钢管公司
Gang Guan
Company

高新区
Tianjin Binhai Hi-tech 

Industrial Development Area

杨伍庄
Yang Wu Zhuang

周邓纪念馆
The Memorial to Zhou 
Enlai and Deng Yingchao

十一经路 
Shiyijing Road

东兴路
Dong Xing Lu

一号桥
Yi Hao Qiao

新立
Xin Li

小东庄
Xiao Dong ZHuang

直沽
Zhi Gu

二号桥
Er Hao Qiao

东丽开发区
Dong Li

Development Area 

军粮城
Jun Liang 

Cheng

中山门 
Zhong Shan Men

曹庄
Cao Zhuang 

芥园西道
West Jie

Yuan Road
长虹公园

Chang Hong Park
西南角

Xi Nan Jiao
东南角

Dong Nan Jiao

建国道
Jian Guo Dao

远洋国际中心
Sino-Ocean 

International Center
靖江路

Jing Jiang Lu
屿东城

Yu Dong Cheng
国山路

Guo Shan Road

卞兴
Bian Xing

咸阳路
Xian Yang Lu

广开四马路
Guang Kai
Si Ma Lu

鼓楼
Drum Tower

翠阜新村
Cui Fu Xin Cun

登州路
Deng Zhou Lu

空港经济区
Tianjin Airport Economic Area

天津站
Tianjin 

Railway 
Station

顺驰桥
Shun Chi Bridge

滨海机场
Bin Hai Airport

6

9

复兴门
Fu Xing Men

财经大学
Economics and 
finance college

陈塘庄
Chen Tang Zhuang

华山里
Hua Shan Li

双林
Shuang Lin

泰达
TEDA

会展中心
Hui Zhang Center

塘沽站
Tang Gu
Station

市民广场
Shi Min Plaza

东海路
Dong Hai Lu

1

9

6

2
2

1 3
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Fraser Place Binhai, Tianjin
A: Block 6/7,Quincy Park, 
No.21 Bei Hai East Road, 
TEDA,Tianjin,China 
T: +86 22 5988 1999
E: reservations.binhai-tianjin@
frasershospitality.com
天津招泰美伦辉盛坊国际公寓
天津市开发区北海东路 21 号昆西园
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GettInG 
tHe GIFt 

rIGHt
     送礼物几乎是中国人对“礼仪之邦”的
另一种注解。在中国文化中，礼尚往来要
送礼，逢年过节要送礼，生了孩子要送礼，
孩子满月、百岁、生日也要送礼，考上大
学要送礼，男婚女嫁也要送礼，升官了要
送礼，老人过寿要送礼，去世后也要送礼。
所以送礼一事几乎贯穿中国人的一生。但
是并非所有的东西都可以随便拿来送，下
面就随小编一起看看中国的送礼“雷区”
有哪些。

     有些物件因与不吉之事谐音而不能作为
礼物。例如：钟表的“钟”与“终”谐音，
表与婊同音；特别是“送钟”更会让老人
们联想到“送终”，很不吉利。水果是走
亲访友时候的最常见的礼物之一。但梨却
不宜，因为“梨”与“离”谐音，给夫妻、
恋人送梨就很不适合。 “鞋”与“邪”同
音，而且鞋被踩在脚下，所以除了自己家人，
一般不要给别人送鞋。“伞”音同“散”，
意离散，为人们所不喜，所以伞也被视为
不吉利的礼物。

     送礼物的数量也有讲究。例如送礼从不
送 4 个物件，因为“4”听起来像是“死”，
历来为人们所忌讳。近年来，随着中西方
文化的融合，13 也成为了人们不喜欢的数
字。在送礼中以避开这两个数字为佳。反之，
8、6 等数字则寓意发财和顺利，较为妥当。

     送礼时的姿势也需要注意，双手奉上礼
物表示尊敬，而收礼者也要多次拒绝表示
谦逊。当然了，你不用担心自己送出的礼
物得不到回报：在中国这个重视关系和人
情往来的国度，你的礼物会收获等值的回
报。

The practice of gifting is rarely stress-free in any culture, be it buying 
for your significant other, a business associate or even your mother. 
However, most cultures exhibit a more carefree outlook on gift 

giving in comparison to China, where there are additional aspects to be 
taken into account if you want to avoid a genuine faux pas. It is not simply 
a question of budget or deciding what might most delight the recipient; in 
Chinese culture the number of rather strict rules of etiquette to be obeyed 
within the process of gifting requires more thoughtfulness. 

In Chinese culture, it is not only the significance of the gift itself, but also 
the way it is wrapped and the manner in which it is presented which need 
very careful consideration. 

Gifts to be avoided include clocks, as they would be considered a symbol 
of the countdown of time till the recipient’s death. Also knives or scissors, 
which in turn represent severing of a relationship, are not exactly the 
message one would wish to deliver to an important corporate client or 
much-valued PA. 

Whilst gifts of fruit are always a standard gift recommendation in China, 
this comes with the exception of the humble pear, as it sounds similar to the 

Items you Should Not Give to Chinese as Gifts

Art & Leisure Art & Leisure
Chinese word for departing. White flowers of any kind are 
another item to be avoided, as they are used at funerals. 
As an additional consideration, the quantity of items such 
as cut flowers or pieces of fruit is crucial. Eight items is 
optimal, since this number is regarded as being the most 
auspicious. However, on the other hand, the number four 
should be avoided, as it sounds similar to the word for 
death. 

A great suggestion for foreigners in China is to bring some 
gifts from your home country, which would be a winner 
with almost anyone. Whether a design item or some local 
food, it would likely create a very positive impression on 
the recipient.

During Chinese New Year, the gifting process is facilitated 
by the fact that most gifts come in form of money and are 
given in special red envelopes called hong bao. Always 
use new and crisp notes to form a good impression. 
Particularly drivers, home help and friends’ children do 
appreciate this type of gift. Do remember, though, to avoid 
a sum with a four in it, like 400 renminbi. That would, 
indeed, be a social blunder. 

When it comes to wrapping of the gift, one needs to pay as 
much attention to the gift itself. Your best bet is to go for 
the lucky colour of red in combination with a gold ribbon 
or bow to signify wealth. It may be a wise idea to get the 
wrapping done in the store from which you purchase the 
gift, as then you are guaranteed to be on the safe side.  

Using both hands to present the gift shows respect and 
sincerity. The Chinese will often politely refuse a gift 
several times before accepting it in order to show their 
humility. In the business arena, you can expect the gesture 
to soon be reciprocated with a gift of similar value.

Importance of gifting can be clearly witnessed firsthand 
in duty-free shops in airports all over the world. Chinese 
tourists and business people hastily fill their baskets full 
of high-end beauty products and liquor. Airlines’ onboard 
shopping does excellent business with their Chinese 
passengers, eager to buy most of the stock to gift upon 
their return home. 

The act of gifting in China is thought of as a means of 
creating and maintaining strong, mutually beneficial 
relationships. It portrays the commitment and devotion 
between the giver and the recipient, thus giving the 
process much more depth than many of us could imagine. 
Next time you find yourself buying a gift for a Chinese 
acquaintance, don’t just pick up the first thing you see.

Visit us online:
btianjin.cn/171115

TIPS FOR GIFT GIvING IN CHINA
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Porter Erisman served as vice-
president at Alibaba Group 
from 2000 to 2008 as one of the 

first foreign employees. His previous 
book, Alibaba’s World, covered the 
company’s foundation and rise with 
insider tales making it an interesting 
and useful read. Now, armed with 
a key insight from Alibaba - that 
shortcomings in infrastructure 
and commercial development are 
opportunities for e-commerce 
rather than impeding it – Six 
Billion Shoppers is a whirlwind 
tour of the developing world 
and it’s rising digital retailers.

Erisman visits India, Southeast 
As ia ,  L at in  Amer ica  and 
Africa, meeting industry leaders and 
summarizing his “Trends and Predictions” from each 
country and region. In India he meets Flipkart, Snapdeal and Paytm; 
in Malaysia and Thailand he shows e-commerce has had a slow 
start with few domestic companies managing to compete against 
the German firm Rocket, which clones “mini-Amazons” in new 
markets. In Latin America Argentina’s Mercado Libre dominates the 
continent, thanks in part to investment by eBay while in Mexico, 
Rocket’s Linio was spun off into an independent company and is now 
a deadly rival of Mercado Libre. In Africa, he meets Sim Shagaya, the 
CEO of Nigerian firm Konga.

There’s plenty of good business sense in Six Billion Shoppers: Erisman 
has a passion for e-commerce, he understands it and he thinks 
its success benefits mankind. He shows how trust is the basis of 
commerce and what e-commerce companies must do to advance it, 
from escrow payment systems to online chats between buyers and 
sellers. 

But Erisman’s experience and knowledge of each market seem to be 
based on the executives whom he meets. He adds occasional color 
by narrating anecdotes from his travels (getting mugged in Bogota, 
Mumbai bazaars, dreadful services offered by hotels in Lagos), but 
there’s not enough about user experience on each platform, nor is 
there anything at all about people making these platforms work – 
delivery men on scooters, distribution staff toiling in warehouses, IT 
staff struggling to deliver a service with inferior tech and so on. All 
this makes the book feel like a significant missed opportunity.

Book  Review Last Words

      对于在海外居住生活或移民海外的话题，我们往往只关注中国人在外国的生活情况。然而在我们的身边，也有不少在
中国生活的外国人。他们的生活状态及喜怒哀乐似乎很难走入大众视线，表现之一就是：极少出现描写这类群体生活的文
学作品，尤其是小说面世，更肖说为大众所知或流行开来。有一些类似回忆录的小说作品，如《Mr China》,《Monkey 
House Blues》, 《Foreign Babes in Beijing》等，但都未带去广泛影响。

     当然了，由在华外国人士写就的其他著作还是不少的，但多为一些对中国的观察、评论以及思考。内容主题依然是中国，
而不是在华外国人本身。从过去到今天，已有无数外国记者、作家、编辑、纪录片制片人和志愿者等等来到北京等大城市，
留下了他们对这个城市的贡献和回忆。作为这一群体中的一员，我还是非常希望未来能有人写出关于本群体的像样的英文
著作。

Maybe in future it will seem 
that China from 2005 to 
2014 or so was a halcyon 

option for foreigners. The RMB 
was weak, salaries were high, the 
cost of living was low, employment 
opportunit ies  were ludicrously 
plentiful (I got my first job without 
even a phone interview), and the 
economy was growing by 10% a year. 
Rarely have such a confluence of 
circumstances come about. The result 
felt like a wave of foreigners from 
Vancouver to Lagos to Auckland 
arriving in China. Such waves have 
been written about before. Henry 
James was a great novelist of émigré 
Americans encountering Europe 
during America’s Gilded Age. George 
Orwell and Henry Miller meanwhile 
documented Paris in the inter-war 
period, when the franc was cheap and 
the cataclysms of the Great War led 
some to seek a freer life.

One of the great unremarked aspects 
of Beijing is that it is one of the few 
places where it is actually quite easy 

By Mike Cormack

towards an expatriate literature

to make a living as a writer or editor. 
The English media output is vast 
(though it has thinned somewhat). 
Official media included CCTV9, 
China Radio, China Daily, Global 
Times, Xinhua, Beijing Review, China 
Pictorial and People’s Daily. Foreign 
correspondents, for outlets from 
the New York Times to The Asahi 

Shimbun, thronged the ground. Ex-
pat magazines crowded bars and 
restaurants: the beijinger, Time Out 
Beijing, City Weekend, Agenda (which 
I edited), and Beijingkids. And the 
blogs! Dozens proliferated, from the 
salacious ChinaSMACK to the serious 
China Accounting Blog. Hundreds 
of  journal ists ,  writers ,  editors , 
documentary makers, and aspirants, 
were in Beijing. For a city with a 
foreign population of perhaps 100,000 
this was a remarkable proportion. 

However, as yet, no great English 
language novel specifically capturing 
expat life in China has emerged. (Peter 
Hessler’s River Town I exempt, for 
reasons I will explain). Perhaps this 
is just a matter of time. Great novels 
come at least a decade after the events 
they portray; a period of percolation 
and distillation seems essential. 

But what would an expatriate novel 
entail? Orwell’s essay on Henry 
Miller, Inside the Whale, is an acute 
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     或许你不知道 Porter Erisman 是谁，
但你一定知道马云，甚至他的一个专属
标签“扬子江大鳄”。不错，这个标签
来源于一部叫做《扬子江大鳄》的纪实
电影，这位电影的制作人正是 Porter 
Erisman。虽然已经离开了阿里，但是
在后来记者采访他时，他依然反复用“我
们”指代阿里，语气中对自己曾战斗过
的公司充满了感情，“我为自己曾是那
个团队一员而骄傲，也为他们坚持初心
取得的成就高兴。”Erisman 如是形容
自己对阿里的情感。

     如今，除了做电影，他还出版了自
己的新书《Six Billion Shoppers》。

     Porter Erisman 是一个土生土长的
美国人，2000 年加入阿里巴巴，担任
负责媒体关系和市场的副总裁，曾陪伴
公司经历互联网泡沫破灭，亲历公司取
胜 Ebay 一战，见证公司在香港上市。
离开阿里后，他也没有停下自己的脚步。
他将自己的见闻、观察与思考总结成《Six 
Billion Shoppers》 一 书。Erisman 对
电子商务的热情继续燃烧着，他访问了
印度、东南亚、拉丁美洲和非洲，会见
了不少行业领袖，并总结了他们各个
国家和地区的“趋势与预测”。在印
度， 他 拜 访 了 Flipkart、Snapdeal 和
Paytm 等大公司 ; 在马来西亚和泰国时，
他看到电子商务发展缓慢，很少有国内
公司与德国 Rocket 公司进行竞争 ; 在
拉丁美洲，阿根廷的 Mercado Libre 公
司覆盖拉美区域，这多少归功于 eBay
的投资 ; 在非洲，他会见了尼日利亚公
司 Konga 首席执行官 Sim Shagaya 先
生。除了会见高管，他也观察到了当地
人的生活状况，很多地区的人民依然生
活在低效率的生产环境和劣质的服务
中。这本书无疑将为身在中国和电商带
来的便捷生活中的我们打开了解世界其
他地区的大门。

Author: Porter Erisman 



dissection of possibilities and pitfalls 
of expatriate literature, as it relates 
to Mil ler’s  famous novel Tropic 
of Cancer .  The famously candid 
autobiographical story of Miller’s time 
in Paris, the novel is “about the man 
in the street, and it is incidentally 
rather a pity that it should be a street 
full of brothels. That is the penalty 
of leaving your native land. It means 

transferring your roots into shallower 
soil. Exile is probably more damaging 
to a novelist than to a painter or even 
a poet, because its effect is to take him 
out of contact with working life, and 
narrow down his range to the street, 
the café, the church, the brothel and 
the studio.”

This is no longer exactly true – 
nearly every expat works, albeit 
usually in a highly internationalized 
environment, churches have been 
overtaken by sports or charities and 
cafes superseded by bars and clubs. 
But there is a larger truth. Expat life 
is by definition shallow. In China 
it is particularly hard to put down 
permanent roots. Therefore, the 
expatriate Chinese novel needs to 
deal with what might seem trifling 
matters – landlords and indifferent 
apar tments ,  cheap restaurants , 
random madmen, fake alcohol, KFC, 

shanzhai products, taxi 
drivers, noxious toilets, 
WeChat ,  reca lc it rant 
shop and restaurant staff, 
short-term relationships, 
laduzi, visa agents, work 
absurdities, scams and 
encounters with minor 
officials. It’s not as if these 
are  necessar i ly  more 
interesting subjects, but 
the life of the executive Shunyi villas 
would misrepresent most foreigners 
in China. Like Miller, we need to 
accept expat life as it is and convey it 
with all its textures and flavours and 
realities. This would rule out River 
Town which is really more about 
China. 

There have, of course, been many 
memoirs  and novels  about  the 
author’s time in China. Most have 
been about some notable aspect – as a 
businessman (Mr China), time spent 
in prison (Monkey House Blues), or as 
a soap opera actress (Foreign Babes in 
Beijing). These angles might give them 
publishing interest but make them 
less universal, less about “the man on 
the street”. The other problem with 
expat memoirs is what you might 
call a certain foreign superiority. It is 
easy to look down on less developed 
countries; it is also easy to dislike, to 
put it euphemistically, systems and 
approaches unlike those with which 
you are familiar. 

But simply complaining about what 
you encounter abroad is tedious. 
The worst expat memoir I have read 
was a litany of grumbles: about the 

stupidity of the author’s colleagues, 
the inadequacy of fast food options, 
and the absurdities he encountered. 
It just came across as stupidly mean-
spir ited.  One has  to  accept ,  to 
understand, to explain, to burrow 
into the minor aspects of life and 
bring to light their broader historical 
and social significance. Politics is 
unavoidable, of course, in a country 
that suffered more tumults and 
disasters in the twentieth century 
than perhaps any other, but the point 
is to see, with humility and empathy, 
how these events resound even now.

This is a tall order, but there are many 
talented writers working in China. 
The best books have so far focused 
on China and Chinese people, for it 
takes a real literary talent to create 
something out of the scraps of expat 
life. (I have tried and failed already). 
But given the huge numbers who 
made their way to China in the 
early 2000s, we should still hope for 
something that genuinely captures 
the realities of expatriate life.

Last Words

Beijing is one of the 
few places where it 

is actually quite easy 
to make a living as a 

writer or editor

Visit us online:
btianjin.cn/171116

70 November 2017  I  Business Tianjin




